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Reporting
Platform

Welcome to the
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1. Access the Travel Seller Media Reporting 
Platform via EMC

2. Access the Travel Seller Media Reporting 
Platform via TI Customer Portal

3. Travel Seller Media Reporting Platform - 
Campaign Performance

4. Travel Seller Media Reporting Platform – 
New Agency IDs

5. Travel Seller Media Reporting Platform - 
Booking Patterns

6. Travel Seller Media Reporting Platform - 
Stay Patterns

7. FAQ

Amadeus. It’s how travel works better.

Agenda
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1. Access the Travel Seller Media Reporting platform via EMC

Go to emc.travelclick.com & type in username 
and password - bookmark it to your browser for 
easy access in the future

1

Click on “Travel Seller Media Reporting”2

1

2

Within the Electronic Marketing Center (EMC) you can access the key performance metrics of your GDS Media 
Campaign

https://emc.travelclick.com/dmp/logon.cfm
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Travel Seller Media Reporting platform via EMC: Changing 
properties

Select the property you want to access in the top 
right corner of the EMC portal homepage under 
“Business”

a

Enter the property’s Amadeus BID in the 
top right corner of the EMC portal 
homepage under “or enter BID”

b

a

b

If you have access to multiple properties, change properties by selecting a different property (a) or entering the 
property’s Amadeus BID number (b)
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2. Access the Travel Seller Media Reporting platform via TI 
Customer Portal

Go to 
hotelligence360.travelclick.com/homepage & 
type in username and password - bookmark it to 
your browser for easy access in the future

1

Click on the “Travel Seller Media Reports” icon2

1

2

If you have the proper permission, you can also access the key performance metrics of your GDS Media 
Campaign via the Travel Intelligence (TI) Customer portal

https://hotelligence360.travelclick.com/homepage
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3. Explore the Campaign Performance tab

• You can deep dive into Campaign performance 
and Agency ID Performance

• Understand your overall GDS Media campaign 
performance

• Select any time range you need (Month to date, 
Quarter to Date, Year to Date and more)

• Select any key metrics you need in the graph to 
understand your performance

Fast & interactive on-demand application, always accessible for you to find the key metrics you need
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4. Explore the New Agency IDs tab

• You can perform a deep dive into the New 
Agency IDs details in the table view

• Find out which new agencies have booked your 
property during the selected campaign period after 
viewing your ads and that hadn’t done so in the 
previous 12 months

• Several graphs display the main KPIs by GDS 
(Agency ID Count, Revenue, Bookings and Room 
Nights)

Fast & interactive on-demand application, always accessible for you to find the key metrics you need
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5. Explore the Booking Patterns tab

• See the Booking Patterns by ADR Patterns, 
Lead Time Analysis or LOS Analysis

• Delve into Arrival Patterns as well as Agency 
Source Markets (by Agency Source Cities or 
Countries)

• Understand booking behaviors

• Click on graphs to filter data in seconds

• Interactive graphs and table views

Fast & interactive on-demand application, always accessible for you to find the key metrics you need
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6. Explore the Stay Patterns tab

• Understand performance by stay date and 
arrivals by day of week to optimize your 
strategies

• Understand revenue and other metrics based on the 
stay dates of the reservation and not on the booking 
dates of the reservation

Fast & interactive on-demand application, always accessible for you to find the key metrics you need
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7. FAQ

What historical data is included in my 
report/dashboard?

Data in the dashboard and report will go back 
up to 24 months for active campaigns and up 
to 13 months for historical campaigns.

1 2
Why do some of the numbers on the new 
platform not match the Travel Seller Media 
Reports on the Agency360 platform?

As we move to a new system, there are 
timing differences between data ingestion, 
so you may see variances in the data. 
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7. FAQ

I was just looking at data on the dashboard 
for a custom period.  Now I want to see other 
data, but when I click the button, nothing is 
showing

If custom dates were selected first, then we 
recommend clearing your selection before 
clicking on a different date.

3 4
Will I be able to see results per property on 
multi-property/corporate campaigns?

No, currently the Travel Seller Media 
Reporting platform is only available for 
single property campaigns.
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7. FAQ

Who can help me interpret this data

Please contact your media strategist who can 
assist with questions you have about your 
campaign data.

5 6
I want to increase my media spend; how do 
I do that? 

This can be done. You can communicate 
directly with your media strategist.
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Thank you

Amadeus. It’s how travel works better.
13
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