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Amadeus Foreword

Unlocking Europe's tourism opportunities through data and

partnership

In 2026, while travel across Europe carries its share of
uncertainty due to the macro context, demand for
European tourism continues to hold up well overall, and the
patterns we see are best described as steady evolution
rather than sudden change. Travelers are still coming

and while preferences have shifted, demand tends to
redirect to stable areas rather than recede.

The latest figures reflect this picture. Comparing May 2025
April 2026 with the prior twelve months, European
passenger traffic gre\2.3% yeaover-year, hotel

occupancy edged up l&/percentage points, and ADR rose
a further7%. Taken together, we are seeing a sector that is
growing modestly but consistently, with travelers adapting
their choices in line with the global environment.

These gradual shifts slightly different source markets, a
broader spread of destinations, evolving booking habits
are meaningful precisely because they are unfolding within
an otherwise familiar landscape. Reading them carefully
helps destinations stay ahead of demand without
overcorrecting and turn small signals into wiéthed
decisions.

At Amadeus, we believe datiiven insightis most valuable
in moments like this, when the headline story is one of
continuity but the details still matter. This report offers a
clear view of the trends shaping European tourism today.
Where are travelers coming from, how are they booking,
and where is demand gently moving? Data can answer
these questions to support strategic planning, deyday
operations, and the search for new opportunities.

Amadeus is pleased to partner with UN Tourism to
produce this report, a collaboration designed to support
member destinations with comprehensive, industry
leading insights. We hope it provides a useful reference
point: a way to read the year ahead with confidence and
to welcome travelers well, whatever form their journeys
take.

We remain committed to fostering partnerships and
providing the tools that enable progressfor travelers,
for communities, and for the future of tourism across
Europe.

Sincerely,
Javier Campo,

SVP Europe, Hospitality, Amadeus
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UN Tourism Foreword

When we launched the first edition of this report with Amadeus last year, the response from our
Members and from the private sector settled one question: in a tourism landscape changing this fast,
good data is no longer optional. Good decisions depend upon it.

Nowhere are the stakes clearer than in Europe, the world's largest tourism destination. In 2025, the
region welcomed 809 million international arrivals, 53% of the global total. More telling, European
destinations earned EUR 707 billion in tourism export revenue, up 8% on 2019 levels in real terms.
Behind those figures are jobs, livelihoods and communities held together by travel.

This report is our second with Amadease of our Affiliate Members. It tracks the signals shaping
2026, from destination searches to airline bookings and hotel occupancy, and shows where the
market is heading.

My hope is a simple one: that it helps our Members see what is coming a little sooner, and act with
the confidence to grow tourism in a way that lasts and that benefits more places, just not the familiar
few. That is how a sector meets what is next rather than just reacting to it.

Shaikha Al Nuwais

SecretaryGeneral UN Tourism

avel trends
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Methodology data sources

All figures in this report are powered by Amadeus Travel Intelligence.

Data source What it includes

Air traffic Estimated passengeifdown T by origin and destination, routes, booked seats and how full
Amadeus Traffic Analytics flights are.

Flight schedules

_ Worldwide airline capacity and flight schedules.
Amadeus Schedule Analytics

Flight searches Flight searches from online travel agencies, matarch and other sellers not from airlines'
Amadeus Master Pricer own sites.

Flight bookings Travelagency passengers bookddnline & offline) through any GDS, (online & offline) but
Processed MIDT excluding direct bookings.

Traveler profile Who visits the destinatiom demographic and profile breakdown, where available.

Hotels

Hotel occupancy and average room price (ADR), recentand looking ahead.
Amadeus Demand360

All figures are anonymized and aggregated. Each chart shows its exact reporting period.

amabpEus | L5 Travel trends 2025: focus on Europe. 5
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UN Tourism indicators

International tourist arrivals by region, 2025 and Q1 2026*
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Source: World Tourism Organization (UN Tourism) Europe Europe

(Data as of May 2026) Source: World Tourism Organization (UN Tourism)
* Provisionadata (Data as of May 2026) * Provisionadata
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International tourism resultSanuary
March 2026

International tourist arrivals (overnightvisitors) grew 2%
in the first quarter of 2026, despitedisruption causedby
the crisisin the Middle Eastin March.

Some307 million tourists travelled internationallyin the
first quarter of 2026, about 6 million more than in the
sameperiodof 2024

While the start of the yearsawsustaineddemandoverall
(+2.5% cumulative growth in Januaryand February)the

Middle East conflict impacted performance in March

(+0.4%.

Theconflictis expectedto reducegrowth in international
arrivalsby 1 to 2 percentagepoints below UN Tourism's
initial forecastof 3% to 4% for 2026 dependingon the

conflict sdurationandscope

H Byregion, Europeand Africa saw strongestperformance

in the first quarter.

H Europe,the world's largest destination region, saw over

130 million international tourists in Q1 2026 a 4%
increase, building on the strong momentum of 2025
(+5%9. SomeEuropeandestinationsbenefitted from the
redirection of tourism flow in March Southern
MediterraneanEurope and Northern Europeboth sawa
4% increasein arrivalsin Q1 2026, while CentralEastern
Europe (+6%) consolidated its rebound Arrivals in
WesternEuroperecorded2%growth in Q1 2026.

I'H Africa saw a 4% increasein arrivals these first three
monthsof 2026 comparedto the sameperiod of 2025
while Asiaand the Pacificrecorded 3% growth. In the
Middle Eastinternational arrivals dropped 14% in Q1
2026, impactedby the conflictin the region

'H Monthly data on international tourism receipts show
strongvisitor spendingn severaldestinationsin the first
quarterof 2026.

H The latest UN Tourism Confidence Index reflects
cautiouslypositive prospectsfor the period May-August
2026, amid a challenginggeopoliticalenvironment The
Middle Eastcrisis and rising travel costs among major
concernsexpressedy tourismexperts

For more information please visit:
World Tourism Barometer

UN Tourism Data Dashboard

Travel trends 2026: focus on Europe. 8
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Hospitality market indicators

B May 2024Apr 2025

Occupancy evolution by year Occupancy evolution by region (yean-year) W May 2025Apr 2026
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Average Daily Rate Travel trends 2026: focus on Europe.
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Worldwide to Europe
Passenger traffic anchpacity

Air passenger volume & scheduled seats
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Passengediraffic to Europecontinuesto
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: Seat deployment into summer 2026
suggests airlines are maintaining a

20
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Source: Amadeus Destination GateWags of Sunday, 3 May 2026 Travel trends 2026: focus on Europe_ 12
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Where do visitors come from?
Reality vs. aspirations

Top origin marketsearchingor Europe Top origin markettravelingto Europe* \ _J o
—
Origin market Ma;;:r?l;ﬁ%r.ZS Ma;;jriﬁ]pgr.% Origin market Ma¥§:(ﬁr;r.25 Ma;;friﬁp;r.%
United States 1 1 United States 1 1
United Kingdom 2 2 Spain 2 2
Germany 3 3 Germany 3 3
Spain 5 4 Italy 4 4
Italy 4 5 Kazakhstan 6 5
France 6 6 France 5 6
China 7 7 United Kingdom 7 7
Turkiye 8 8 Norway 8 8
Canada 11 9 India 9 9
Poland 9 10 Sweden 11 10

* The above ranking of origin markets is based on bookings through GDS and therefore not
NBLINSaSyGlrdA@S 2F GKS FdA t YINYySGé

Source: Amadeus Destination GateWags of Sunday, 3 May 2026
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Are travelers from these markets to Europe already sy

L

on your radar?

Top origin marketsearchingor Europe with the highest growth Top origin markettravelingto Europe* with the highest growth (among
(among the TOP 30) the TOP 30)
May.25Apr.26 vs May.25Apr.26 vs
Origin market May.24-Apr.25 YoY Growth Origin market May.24-Apr.25 YoY Growth
ranking ranking
Russian Federation 1 85% Japan 1 19%
Japan 2 62% Denmark 2 11% " *
Saudi Arabia 3 56% Egypt 3 8% » ’A\:‘ -
Thailand 4 49% Algeria 4 5% ‘A\ ‘. ‘ ‘
Republic of Korea 5 42% Morocco 5 5%
China 6 41% Australia 6 4%
United States 7 37% Poland 7 1%
Canada 8 33% Spain 8 4%
India 9 33% Kazakhstan 9 3%
Portugal 10 28% Norway 10 3%

* The above ranking of origin markets is based on bookings through GDS and therefore not | )
NBLINS&aSy (il iA@S 2F GKS FdA £ YINLSG¢ 1

* e
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Source: Amadeus Destination GateWags of Sunday, 3 May 2026
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Where do people travel to in Europe?
Reality vs aspirations

Topsearcheddestinations in Europe Topbookeddestinations in Europe*
Destination Ma);fri,ibr\]%r.% Maﬁiﬁg.% Destination Magntﬁg.zs ':%?k%%
Spain 1 1 Spain 1 1
United Kingdom 2 2 Italy 3 2
Italy 3 3 France 4 3
France 4 4 zirr:igfj%m 2 4
Germany 5 5 Germany 5 5
Tarkiye 6 6 Kazakhstan 8 6
Greece 7 7 Tarkiye 6 7
Portugal 8 8 Portugal 7 8
Netherlands 9 9 Norway 9 9
Poland 10 10 Greece 10 10

* The above ranking of origin markets is based on bookings through GDS and therefore not
NBLINSaSyidldAdS 2F GKS Fdf & YI Ny SG¢

Source: Amadeus Destination GateWags of Sunday, 3 May 2026

15 Travel trends 2026: focus on Europe.
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Top performing destinations in Europe

Topsearcheddestinations with the highest growth Topbookeddestinations* with the highest growth
(among the TOP 30) (among the TOP 30)
May.25-Apr.26 vs May.25-Apr.26 vs
Destination May.24-Apr.25 YoY Growth Destination May.24-Apr.25 YoY Growth
ranking ranking

Uzbekistan 1 64% Czechia 1 18%
Russian Federation 2 60% Iceland 2 11%
Israel 3 46% Denmark 3 8%
Kazakhstan 4 40% Kazakhstan 4 6%
Switzerland 5 36% Norway 5 5%
Sweden 6 36% Finland 6 5%
Denmark 7 34% Israel 7 5%
Ireland 8 33% Sweden 8 4%
Belgium 9 32% Spain 9 1%
Norway 10 31% * The above ranking of origin markets is based on bookings through GDS and therefore not

NBLINSaSyidlriaAgsS 2F GKS FdAf £ YFN)ISGé

Source: Amadeus Destination GatewWags of Sunday, 3 May 2026 e
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Air Travel overview analysis

Capacity expansion is broabased across all European subregions

Available seats to Europe are increasing across every UN Tourism subregemtral/Eastern at +6%,
Southern/Mediterranean at +5%, and Northern and Western both at +2%, alongside 2.3% YoY passenger traffic growth.
This synchronized expansion gives destinations a confident runway across the entire continent.

Japan stands out as the clearest converter of interest into trips

Japan posted 62% search growth alongside 19% booking grottta standout Top 30 origin converting rising interest
into actual visits at meaningful scale. Destinations can confidently court thisbiglersion audience with targeted
campaigns and dedicated route promotion.

Longhaul search momentum opens fresh route and campaign opportunities

Search interest from Russian Federation (+85%), Japan (+62%) and Saudi Arabia (+56%) is rising sharply within the Top
30, joined by Thailand, Republic of Korea, China and the United States all above +37%. This iséleifdagpst
gives destinations clear targets for new route partnerships and tailored content.

Searcheddestination growth spans Europe's full geographic and cultural breadth

Top search growth among European destinations was led by Uzbekistan (+64%), the Russian Federation (+60%) and Israel
(+46%), joined by Kazakhstan, Switzerland, Sweden, Denmark, Ireland, Belgium and Norway all #0%era3ge.
Caucasus, Alpine and Nordic destinations alike are gaining momentum.

Travel trends 2026: focus durope 17



Share of available seats in flights to Europe

Share of available seats by market in May 26262026 Schedules (%)
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Kingdom Federation

YoY* Capacity by subregion

UN Tourism subregion YoY Growth

Central/Eastern Europe 6%

Eﬁtgggrn/Mediterranean 5%

Northern Europe 2%

Western Europe 2% * May 2025Apr 2026 vs May 202Apr 2025

Source: Amadeus Destination GateWags of Sunday, 3 May 2026
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Air Travel Bookings teuropeby Lead Time

Travelers to Europe by lead time (in days)
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What type of Travelers travel to Europe
Top destinations

Travelers to Europe by age groups
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Travelers to Europe by gender
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Source: Amadeus Destination GateWags of Sunday, 3 May 2026 .
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Lead time, profile and
connectivity analysis

Leadtime patterns are virtually unchanged YoY, offering destinations a stable planning canvas

Across every booking window, the 2026 share matches 2022 within fractions of a percent. The 31+ day window
now represents ~48% of bookings, giving destinations a predictable runway to optimize strategies and marketing pushe:
ahead of peak demand.

Longlead bookings hold steady, supporting confident forward planning

The 181+ day window remained stable at ~8% of all bookings YoY, whe @ay bookings held firm at ~22%. This
consistency in earfgecision behavior gives destinations a reliable horizon for capacity planning andesstyn
campaigns.

Travelers aged 465 anchor European city demand at ~30%

The 4665 age group leads the visitor mix across Madrid, Paris, London and Istanbul, peaking at ~33% in Madrid and
~32% in London. This mature, higiiending audience is well aligned with premium experiences and cultural offerings,
while younger groups still hold meaningful share to support a multigenerational visitor mix.

Travel trends 2026: focus on Europe. 21




Haospitality Occupancy
Overview
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Hotel Occupancy in Europe
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Onthe-books by month compared to same time last year

Forward Looking bookings
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Source: Amadeus Destination Gateways of Sunday, 3 May 2026

© Amadeus IT Group and its affiliates and subsidiaries





















































































































































































































