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Agency360+
Preparing for RFP Season
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Prospecting
Understand which travel agencies and companies 
are booking your competitive set and market to 
qualify your target list leading into RFP Season.

Identify and solve gaps in the corporate negotiated segment and consortia
How to Use Agency360+ in RFP Season
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1
Protecting
Monitor your existing preferred accounts to 
identify shifts in market share. Understand which 
accepted programs are helping you achieve your 
strategic goals. 

2
Reporting
Track the performance of your preferred accounts 
over custom date ranges and export to take action.  
Use save selection filters to capture top prospects 
for quick reference in future sessions. 
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Corporate Performance
See which IATAs/PCCs are booking the most volume in your competitive set for target accounts
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Agency Targeting
Create Prospect Profiles to win RFP Season

Create a prospect profile to identify agencies booking your ‘ideal’ pattern of business to fill gaps is a 
dynamic way to optimize the power of Agency360+
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Thank you

Find out more at 
amadeus-hospitality.com
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