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Top 10 Cities for Airline Outbound ' Worldwide

Understand how most searched cities rank against the most booked

cities into November 2024

Searched cities : Booked cities

1 Bangkok, Thailand = Bangkok, Thailand
2 London, UK Ny Tokyo, Japan

3 Tokyo, Japan A Dubai, UAE

4 US: Others J London, UK

5 Paris, France N Seoul, Korea (ROK)
O Seoul, Korea (ROK) A1 Cancun, Mexico

7 New York City, USA = New York City, USA
8 Dubai, UAE A1 Osaka, Japan

9 Delhi, India Jd  Taipei, Chinese Taipei
10 Singapore, Singapore Jd  Paris, France

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.

LEGEND

N

Position dropped
from searched to
booked

A

Position improved
from searched to
booked

Same position in
top 10 searched &
booked

N

Not one of top 10
booked cities

dMaDEUS

Highlights

For November 2024, Bangkok is
the most searched & booked
destination worldwide.

London is the second most
searched market, but only the 4t
most booked.




dMaDEUS

Hotel Occupancy by Region | Worldwide

On-the-books hotel occupancy for November 2024 vs. same time last year & 2019.

Highlights
o North America o Europe o Greater China
2024 40% 2024 49% 2024 24% «  South Pacific is leading
2023 43% A 50:/" 2023 25% occupancy levels
2019 45% 2019 o0 2019 29% worldwide, followed by
Europe, as it did a month
ago.

* Asiais the only region
exceeding last year’s
occupancy levels. All
regions are pacing under

2019 levels.
o Lt foretien o Middle East/Africa ° Asia 6 South Pacific
% 2024 44% 9 2024 61%
2024 39% 2 2024 48% ? Note that the hospitality insights included are based on
2023 41% 2023 45% 2023 47% 2023 63% the current database of properties reporting their insights
o, o, as of Oct 25, 2024. Therefore, the insights for
2019 40% 2019 45% 2019 49% 2019 63% October represent a change compared to the
data reporting in previous years.
Amadeus. It’s how travel works. Source: Amadeus’ Demand360® data as of 25 October, 2024 4
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dMaDEUS

Hotel Channel Mix | Worldwide e

On-the-books channel mix for November 2024 vs. same time last year and 2019

m Brand B CRS Direct mGDS mOTA
jon continues

growing year-on-year,

although still slightly

39% 14% behind 2019. \

2019

Direct remains the 2\

2023 31% 5% 39% 10% 14%

2024 38% 11%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

© Amadeus IT Group & its affiliates & subsidiaries



Hotel Segmentation ' Worldwide

On-the-books occupancy segmentation for November 2024 vs. same time

last year and 2019 Highlights
m Group Sold m Unsold Block Retail m Discount * Group + Unsold Block
represent 35% of
B Negotiated B Wholesale m Other overall Hotel

Occupancy, a larger
contribution not only
against last year, but
also 2019, a trend that
keeps going month
after month.

2019 21% 1% 17% 19% 17%

* Transient businessis
decreasingin
November, in
Negotiated, Retalil,
Discount and
Qualified segments.

2023 12% 18%

2024 20% 15% 17% 21% 13%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Amadeus. It’s how travel works.
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dMaDEUS

Top 10 Cities for Airline Inbound YoY | U.S.

Top international airline searches into the U.S. for November 2024 and

last year
Searched Year on Year

I Y BTN

| [komean, U London, UK There is no variance
2 Toronto, Canada = Toronto, Canada LEGEND amqng .the top 2.
N origin cities for air
Sao Paulo, Brazil = Sao Paulo, Brazil Position dropped travel into the U.S.
’ ’ from searched to ]
booked when comparing
Paris, France N Tokyo, Japan . year-on-year: /7

Position improved

3

4

5 Seoul, Korea (ROK) = Seoul, Korea (ROK) from searched to
booked

O Tokyo, Japan A Paris, France p Tooh
= rom Top|
s ton

/  Frankfurt am Main, Germany Jd'  Mexico City, Mexico toapnlgzzzlrémén& year.
booked

8 Mexico City, Mexico /1 Montreal, Canada B
Not one of top 10

O Montreal, Canada A1 Vancouver, Canada booked cities

10 San Juan, Puerto Rico Jd/  Buenos Aires, Argentina

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.
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Top 10 Cities for Airline Inbound | U.S.

Top airline searches (international only) vs. bookings for November 2024

Highlights

1 HEIE T, LS il *  The top 2 origin cities \
LEGEND travelling into the U.S. i [
2 Toronto, Canada = Toronto, Canada N ravelling Into the U.s. In
Position dropped November 2024 are
3  SaoPaulo, Brazil J  Tokyo, Japan gg('jkzgamhed to London and Toronto, both in
o _ 2 terms of air searches and
4  Tokyo, Japan /1 Mexico City, Mexico Positon mproved bookings.
booked
5 Seoul, Korea (ROK) =  Seoul, Korea (ROK) ooKe _ ,
= o »  Despite being part of the top
Same positionin o ang
6 Paris, France N Vancouver, Canada L%%L%Searched & 10 searched origin CItIeS, Sao
Paulo, Buenos Aires &
7/ Mexico City, Mexico /1 Manchester, UK N Montreal were not among
Not one of top 10
8 Montreal, Canad ! Ed N booked cities the top 10 to be booked.
ontreal, Canada monton, Canada
Vancouver, Canada A Paris, France
10 Buenos Aires, Argentina Jd  Milan, Italy

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

9
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Amadeus. It's how travel works.



Hotel Occupancy | United States

On-the-books by month compared to same time last year and 2019

==This Year —|ast Year

58% \ | Highlights
. | ... = November 2024 is
40% N, . ‘ 2.4 percentage
\‘\ | points behind last
\ | , year’s
99, . [ occupancy and

behind 2019 by 5.5

percentage points.

N

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. 10

© Amadeus IT Group & its affiliates & subsidiaries




dMdDEUS

Hotel Occupancy by State | United States

On-the-books total occupancy by state for November 2024 vs. last year and 2019

Highlights

Hawaii, Arizona and New
York show the highest on-
w2024 —2023 the-books occupancy
while Arkansas, .
Mississippi, West¥irginia
& Wyoming have the )
65% lowest.

49%

E

47% 46% —

o, 0, o
43% 44/@9%

==20%
| 36%
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39% 2% 389
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Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Hotel Occupancy by Market | United States

On-the-books total occupancy for November 2024 vs. same time last
year and 2019

m2024 —2023
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E
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. . 7
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LI
36% 42% 36% 36% 44% 45% 49% 30% 46% 55% 40% 39% 41% ) i %
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1 1 .
3 r S = 3 =~ & 3 T 5, B Z S a occupancy, with
g = < o & 5 2 3 E 2o 2 = g 3 5 Minneapolis having the
= 4! 2 S Z 5 8 D S Bz 3 9 gl @ <
= Z 8 c 3 2 @ o = g5 5 > [} 9 e lowest.
< @ © 0 T & < U © o © @ <
= c b o = 7
© ) c Z = L S
c o = ol c =
=] — S o &
n
Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years
Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Hotel Segmentation | United States

On-the-books segmentation for November 2024 vs. same time last year and
2019

Group makes up 35% of the rooms
sold/committed for the month of
November.

® Group Sold m Unsold Block W Discount

m Negotiated ® \Wholesale m Other Transient contribution is nearly

unchanged versus same time last
20% 17% 16%

year.

2019

2023 25% 8% 21% 18% 13%

2024 24% 1% 20% 20% 12%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. 13 ‘

© Amadeus IT Group & its aff'_ Esidiaries



Hotel Channel Mix | United States

On-the-books distribution for November 2024 vs. same time last year and
2019

Highlights

®m Brand B CRS m GDS mOTA +  Brand & GDS channel contributions
are the same as last year, while the
OTA channel show a slight increase
of 1 percentage point.

2019 35% 13% 12%

2023 36% 6% 36% 1% 1%

CONFIDENTIAL & RESTRICTED

2024 36% 5% 35% 1% 12%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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{ aMaDEUSs

Top 10 Cities for Airline Inbound YoY | Canada

Top international airline searches into Canada for November 2024 and last
Year-on-year searches for

year air travel into Canada have
greatly changed.

Highlights

Searched Year on Year

Paris, Washington and Las
Vegas dropped entirely from
the list from 2023 to 2024.

--

1 US:Others US: Others

2 London, UK = London, UK LEGEND i
N =

i — i Position dropped O

3 New York City, USA = New York City, USA posttion dropped z
booked K

4 Delhi, India = Delhi, India -
A =i

5  Paris, France d  Tokyo, Japan fr‘;fn'tf;a'r’zﬁézvtid =
booked a

© Los Angeles, USA N Hong Kong, Hong Kong SAR 5
— (@]
- (D)

/ Hong Kong, Hong Kong SAR A Los Angeles, USA tsoaprqugzr‘g;é”&
booked

8 Washington, USA J/  Bangkok, Thailand .

O Las Vegas, USA J  Cancun, Mexi Not one of top 10

gas, un, Viexico booked cities
10 Chicago, USA = Chicago, USA

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.




dMaDEUS

Top 10 Cities for Airline Inbound | Canada

Top airline searches vs. bookings in November 2024

Highlights

The top two source

markets traveling into
-- Canadain November 2024

1 US: Others US: Others LEGEND \(’)V:clégfsrr;engcl)\lr;\vthYeoLrji(S.:
N .
2 London, UK \ New York City, USA posttion dropped
booked Searches from Tokyo,
3 New York City, USA 7' London, UK , Hong Kong, Bangkok, o
. . . . Position improved Cancun and Chicago did E
4 Delhi India = |Pelit.India from searched to not materialize in the Top ?
booked A
5  Tokyo, Japan Jd'  Los Angeles, USA - — ”QQ%BQ_led. S
Same position in e = 5
©  Hong Kong, Hong Kong SAR J' Seoul, Korea (ROK) top 10 searched & a
booked o
=
7 Los Angeles, USA /1 Atlanta, USA . S
Not one of top 10
8  Bangkok, Thailand J'  Houston, USA booked cities
O  cancun, Mexico d  Tehran, Iran
10 Chicago, USA Jd' Manila, Philippines

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.




Hotel Occupancy | Canada aMaDEUs

On-the-books by month compared to same time last year and 2019.

00002024 —2023 2019 Highlights

*  November is pacing 1.8
percentage points behind last
year but still ahead of 2019 by

1.8 percentage points.

82%
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Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the

data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.




Hotel Occupancy by Province | Canada LRIl

On-the-books total occupancy by province for November 2024 vs. last year &

2019. British Columbia and Ontario have
the highest occupancies for
November.

Highlights

m 2024 - 2023 - 2019
Alberta, Newfoundland &
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Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.




Hotel Occupancy by Market | Canada

On-the-books total occupancy by market for November 2024 vs. last year

and 2019

38% 35%

Calgary, AB, Edmonton, Halifax, NS,
CA AB, CA CA

m2024 -—-2023

55%

Montreal, Ottawa, ON, Quebec, QC, Toronto, ON, Vancouver,
QC, CA CA CA CA BC, CA

Winnipeg,
MB, CA

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the

data report in previous years

Amadeus. It's how travel works.

Source: Amadeus Demand360® data as of 25 October, 2024.

Highlights

*  Quebec, Vancouver &
Ottawa have strong
occupancies moving
into November.

RESTRICTED



' aMaDEus

Year-on-Year Segmentation | Canada

On-the-books market segmentation mix for November 2024 vs. last year

Highlights

and 2019 Group makes up the largest segment
at 43% of the rooms sold/committed
for the month of November, while we
are seeing a slight loss from Retail
L Group Sold B Unsold Block B Discount and Negotiated angén increase of
Discount. A ey P
® Negotiated

2019 31% 8% 15% 14% 19% 8%

2023 32% 9% 15% 14% 16% 7%

2024 14% 16% 14% 6%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

©-Amadeus IT'Group & its affiliates & subsidiaries



Hotel Channel Mix | Canada

On-the-books segmentation for November 2024 vs. same time last
year and 2019.

m Brand B CRS m Direct m GDS mOTA

2019 12% 10%

2023

2024 9% 10%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

dMaDEUS

Highlights

Brand.com and OTAs gained
in contribution due to a shift
from Direct bookings.
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dMaDEUS

Top 10 Cities for Airline Inbound YoY | Greater
China

Top international airline searches into China for November 2024 & last year

Searches from
Singapore and

Bangkok are
Searched Year on Year significantly higher
i
1 Seoul, Korea (ROK) Singapore, Singapore LEGEND American markets a
N like US: Others and o
2 Hong Kong, Hong Kong SAR J,  Bangkok, Thailand Egi:tfgaféﬁzgig San Francisco are =
booked dropping from top 10 &
3 Tokyo, Japan NI Seoul, Korea (ROK) B 2024 searches. ,;g
. . Position i d
4  Singapore, Singapore A1 Tokyo, Japan osttion Improve
booked
5  Bangkok, Thailand A1 Kuala Lumpur, Malaysia
© Sydney, Australia Jd  Taipei, Chinese Taipei foaprquzzﬂ%r;;n&
booked
/  Taipei, Chinese Taipei A1 Auckland, New Zeland
¢
8 Toronto, Canada = Toronto, Canada Not one of top 10 :
booked cities '
O US:Others J  New York, USA i gy
10 San Francisco, USA J'  Los Angeles, USA

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.




Top 10 Cities for Airline Inbound | Greater China

Top airline searches vs. bookings for Nov 2024. Highlights

* Bangkok, Singapore and
Tokyo are among the top 5
searched markets, yet are

- Searched - Booked being surpassed by other
markets when looking at
-_-_ pookings

N
Bangkok, Thailand J  Taipei, Chinese Taipei Position dropped - Most bookings into China .
from searched to i w
. Seoul, Taipei and =
Tokyo, Japan J/ Hong Kong, Hong Kong SAR Position improved Singapore. E
from searched to A -
-—-— S
|_
P
: 2
Taipei, Chinese Taipei /1 New York City, USA Same position in E
top 10 searched & »
-—-—
Toronto, Canada J' George Town, Malasyia 2
Not one of top 10

10 Los Angeles, USA = Los Angeles, USA

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.



2024 Hotel Occupancy | Greater China RRlEDEUS

On-the-books by month compared to same time last year and 2019

August closed as the busiest
month this year, almost aligned

===This Year ---last Year

last year and 2019. November i§
aligned with 2023, but below _
2019 by 5 percentage points .

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. > @ : — =i Wy, 29 %

jates & subsidiaries:




dMaDEUS

Occupancy & Pace by Market | Greater China Highlights

On-the-books total occupancy by market for November 2024 vs.
2023 and 2019

All listed markets are pacing behind
2024 =2023 2019, and most are aligned or close

] L]
2 13% 23%

N
X
—
N
X

Suzhou,CN ¥ |

Beijing, CN
Chengdu, CN
Hangzhou, CN
Nanjing, CN
Sanya, CN
Shanghai, CN
Shenzhen, CN
Zhengzhou, CN E

Changzhou, CN

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

1. . v
© Amadeusg¥Esroup &its affiliates &subsidiafies®



Year-on-Year Segmentation | Greater China

On-the-books market segmentation mix for November 2024 vs. last year &
2019

m Group Sold m Unsold Block B Discount

® Negotiated ® Wholesale B Other

2019 10% 30% 1% 14% 25%
2023 VA 13% 16% 23%
2024 ez 35% 12% 16% 19%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

dMaDEUS

Into November, Group + Unsold
Block represent 42% of all business,
higher than last year and even 20719.

Within Transient, only Discount’is’in
line with last year but also ahead of

‘ 1|¥]1 ‘

2019.




Year-on-Year Channel Mix | Greater China

On-the-books distribution channel mix for November 2024 vs. last year and

2019. * Thereis a clear shift in channels
from a very predominant Direct to
growing Brand —especially into this

®m Brand m CRS m GDS mOTA November — as the second largest
channel, followed by OTAs.

Highlights

GDS contribution has also
2019 17% 56% 10% 14% increased for November with

GDS back to pre-Covid levels.

2023 19% 54% 9% 16%

2024 21% 50% 10% 17%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Top 10 Cities for Airline Inbound YoY | | | RRGS DELIS
Rest of Asia Pacific

Top international airline searches into Asia for November 2024 and last year

London and Seoul remain'
the markets with most
searches year-on-year.

Searched Year on Year
* Moscow, last year’s third

- 2023 . 2024 | top searching market, has

now dropped from the top
Seoul, Korea (ROK) N\ London, UK 10 list.

ondon eoul, Korea (ROK) y ———0thers drops from top 10:

oo
. _ 5 Position dropped i i :
US: Others = US:Others {osttion cropbed Eapgkok, Dubalgydogy, -
booked 2
Bangkok, Thailand Jd, Taipei, Chinese Taipei
A

Position improved

Singapore, Singapore from searched to

/ CONFIDENTIAL‘&R’E‘S‘TRICTED

’
2
3
4
5 Singapore, Singapore
6
7
8
9

i booked
Moscow, Russian
Federation ¥ Tokyo, Japan _
Dubai, UAE J Toronto, Canada iaprquzziimgn&
Taipei, Chinese booked
PE /1 Hong Kong, SAR
Taipei
i . N
Sydney, Australia J' Kuala Lumpur, Malaysia Not one of top 10

booked cities

10 Los Angeles, USA J' New York, USA

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.

© Amadeus IT Group & its affiliates & subsidiaries



Top 10 Cities for Airline Inbound | Rest of
Asia Pacific

Top airline searches vs. bookings for November 2024

--

op three source markets searching
nd traveling into the region in November
2024 will come from London, Seoul and
Taipei

Singapore, Hong Kong,
Kuala Lumpur and

1 London, UK Seoul, Korea (ROK) New York are dropping
LEGEND from top searched
2  Seoul, Korea (ROK) A1 Taipei, Chinese Taipei N . markets when
frgf:f;aféﬁgz‘ig compared to booked.
3 US:Others N\ London, UK booked
4 Taipei, Chinese Taipei 71 Tokyo, Japan A
Positionimproved | @S
5 Singapore, Singapore |, Busan, Korea rom searched to
O Tokyo, Japan A US: Others =
Same position in
top 10 hed &
/]  Toronto, Canada N\ Jakarta, Indonesia b%%kedsearc ©
8 HongKong, SAR J' Los Angeles, USA B
Kuala L , . . Not one of top 10
Ml:;laz;y;mpur \l' Dehli, India booked cities
10 New York, USA J/ Toronto, Canada

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.

aggates& subsidiaries



dMaDEUS

2024 Hotel Occupancy | Rest of Asia Pacific

On-the-books by month compared to same time last year and 2019 Alongwith February, July and August

en the busiest months in the
d pacing ahead of or aligned
both last year and 2019.

e e This Year --- Last Year

“% . Ly TA% A% )
ng% 69% = — /% 71%
X

D
> 32%

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. 33
© Amadeus IT Group & its affiliates & subsidiaries




dMaDEUS

Occupancy & Pace by Market | Rest of Asia Pacific [

On-the-books market segmentation mix for November 2024 vs. last Past the Summer season, Tokyo and
year & 2019 Melbourne are leading the region i

I Z
—

m2024 2023

Z [
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55% |l 60%

37% 637 I 48% I 60% [ 59%
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Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Year-on-Year Segmentation | Rest of Asia ANIAREUS

Highlights

On-the-books market segmentation mix for Nov 2024 vs. last year & 2019. Groupi@oltk: UnsoldlER R

contribution continues
growing, month on month and
year on year, especially Unsold

m Group Sold m Unsold Block m Discount Block, indicating that groups
are confirming closer to arrival.

m Negotiated ® Wholesale m Other
Within Transient, only Retalil
remains aligned with last year

and ahead of 2019.
2019 14% 17% 12% 25% 17% 9%
2023 13% 16% 15% 25% 16%
2024 11% 19% 15% 24% 15%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It's how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. 35
© Amadeus IT Group & its affiliates & subsidiaries




Year-on-Year Channel Mix | Rest of Asia BRLRELS

On-the-books market distribution channel mix for November 2024 vs. last
yearand 2019

Brand continues expanding
month on month and year-on-
mBrand ®CRS EGDS ®mOTA year.

This growth happens at the
expense of the Direct channel,

2019 19% 46% 12% 19%

2023 24% 45% 10% 19%

2024 26% 40% 12% 20%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

© Amadeus IT Group & its affiliates & subsidiaries
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dMaDEUS

Top 10 Cities for Airline Inbound YoY | Europe

Highlights

The top 3 list of
searching markets has
not changed year-on-

N 2023 Y 2024 ¥ | year into Europe.

Searched Year-on-Year

1 London, UK = London, UK 2 ' Sao. F_>aUI_0 is the new
’ addition in the top 10
2 US:Others = US:Others ' o s e this year into October.
3 Paris, France = Paris, France 2
Position dropped E
4 Milan, Italy N New York City, USA from searched to >
booked i
5 New York City, USA 71 Milan, Ttaly ¥
Position improved i
: from searched to &
© Istanbul, Turkey N Sao Paulo, Brazil rom s¢
Ll ¢
/ Madrid, Spain = Madrid, Spain E
Same position in
8 Rome, Italy = Rome, Italy (op 19 searched &
O Barcelona, Spain = Barcelona, Spain
Not one of top 10
10 Amsterdam, Netherlands Jd  Istanbul, Turkey booked cities
Source: Amadeus Navigator360 ™ data as of 25 October, 2024
Amadeus. It’s how travel works. 1 A 38 |

© Amadeus IT Group & its affiliates & subsidiaries



Top 10 Cities for Airline Inbound | Europe

London and various small markets in the U.S.

. Searched . Booked lead both on Searched and Booked into
October.

1 London, UK = London, UK
Although within the top searching cities, Milan,
2 US:Others N New York City, USA Rome, Barcelona, Istanbul and Sao Paulo fall
off the top 10 booking citieg
3 PariS, France N US: Others Position dropped
from searched to @
4 New York City, USA A Paris, France pooked E
2
5  Milan, Italy Jd,  Amsterdam, Netherlands Position improved b
from searched to —
. booked <
O Sao Paulo, Brazil Jd/ Copenhagen, Denmark %
[a)
i i Same position in o
"/  Madrid, Spain N Stockholm, Sweden e e & =
booked
8 Rome, Italy J/  Madrid, Spain
9 Barcelona, Spain J  Frankfurt am Main, Germany Not one of top 10
booked cities
10

e

Istanbul, Turkey Tel Aviv, Israel

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.

Amadeus IT Group & its affiliates & subsidiaries



2024 Hotel Occupancy | Europe - aMaDEUs

European hotel occupancy continues
ahead of or similar to last year,and
about 3 percentage points under 2079.

= == Thijs Year

79% 78% 80%

76%

56%
\ 49%

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the

data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.




dMAaDEUS

Occupancy & Pace by Market | Europe L

Lisbon now leads occupancy in
Europe with over 60% occupancy,
ahead of both last year and 2019.

m 2024

-
= m
o

Berlin is the second busiest, closely
followed by Copenhagen, Munich and
Dublin.
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Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the

data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Year-on-Year Segmentation | Europe

m Group Sold B Discount

m Negotiated B Wholesale m Other

2019 16% 15% 27% 17%
2023 15% 15% 27% 15%
2024 14% 15%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

Group Segment (Sold + Unsold)
continues its growing pace against
2019 and is at a slightly higher level
compared to last year, going into
November.

Within Transient, Negotiated is the
only segment below last year's
levels.
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Year-on-Year Channel Mix | Europe

On-the-books distribution channel mix for November 2024 vs. last year and

2019 Highlights
«  Direct channels continue
B Brand B CRS B GDS mOTA shifting bus_iness year-on-
year, especially to
Brand.com.

2019 21% 6% 35% &
g
5
2

2023 24% 5% 34% 12% 26%

2024 26% 5% 31% 12% 27%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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dMAdDEUS

Top 10 Cities for Airline Inbound YoY | Middle East e
& Africa sl

Top international airline searches into MEA for November 2024

or November 2024,
and Last Year " London and Paris
Searches Year-over-Year ~_are ranked highest
N air searches by
- 2023 - 2024 origin city, as in 2023.

1 London, UK London, UK LEGEND ; £
N Moscow and Istanbul

2 Paris, France = Paris, France Egﬁ:?{;‘a‘fcrﬁgz‘ig E are both falling off the . @
booked top 10 searches this =

3 Moscow, Russian Federation J  US:Others year. :
A

. . Position improved 3

4 US: Others A1 Frankfurt am Main, Germany from sonrohed to £
booked E

5 Dubai, UAE N New York City, USA i

© Frankfurt am Main, Germany /1 Milan, Ttaly foapnlgzgzii%z;n& o
booked

7 New York City, USA /1 Dubai, UAE
N

8 1Istanbul, Turkey N In: Others Not one of top 10
booked cities

O In:Others /1 Manchester, UK

10 Mumbai, India J  Istanbul, Turkey

Source: Amadeus Navigator360 '™ data as of 25 October, 2024

Amadeus. It's how travel works.




Top 10 Cities for Airline Inbound | Middle East

& Africa

Top airline searches vs. bookings for November 2024

--

London, UK

Paris, France

US: Others

Frankfurt am Main, Germany
New York City, USA

Milan, Italy

Dubai, UAE

In: Others

© 00 NN O 0 dh WO DN -

Manchester, UK

10 1Istanbul, Turkey

« « N «

\2

London, UK

Paris, France

Cairo, Egypt

Frankfurt am Main, Germany
New York City, USA

Dubai, UAE

Milan, Italy

Algiers, Algeria

Ryadh, Saudi Arabia

Mumbai, India

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.

LEGEND

N

Position dropped
from searched to
booked

A

Position improved
from searched to
booked

Same position in
top 10 searched &
booked

N2

Not one of top 10
booked cities

dMAdaDEUS

Highlights

London, and Paris are the top two
markets, both in terms of
searches and bookings.

US: Others, Milan, In: Others,
Manchester and Istanbul dropped
from the 2024 bookings.
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2024 Hotel Occupancy | Middle East & Africa

On-the-books by month compared to same time last year and 2019

e e Thijs Year -=-=|Last Year 2019

73%
64% 08%

66% .
/w 64%
USSR —~ \
62%
\
\.

58%  00%

\,

443y
\\\.
A\

b )
28%

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.
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Occupancy & Pace by Market | Middle East & Africa "f'“"'a?E”f

On-the-books total occupancy by market for November 2024 vs. last year and

Highlights
2019

e CapeTown,
Nairobi & Abu -

w2024 =2023 Dhabi leading
occupancy into
November with
longer booking
windows than in
other markets in
the region
(especially Middle
East, where

0, 0, o, o, e &
18% 43% 52% 33% are the ony
L o L o L I destinations W|th
< Q 8 ﬁ 6‘ < [ c</E) fn X c</E) =
= = < e o e = = = S = = S higher occupancy
2 £ g 3 3 S < 2 3 3 o i RS ~_both year-on-
o) = = © = o a 3 kS ? S = = year and vs. 2019.
B3 Q = <
< ® S =
@) c )
5 ~
[S;

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.




Year-on-Year Segmentation | Middle East & Africa

On-the-books market segmentation mix for November 2024 vs. last year
and 2019

m Group Sold m Unsold Block W Discount

m Negotiated

2019 16% 14% 10% 6%
2023 14% 16% 12% 5%
2024 12% 18% 1% 20% 12% 5%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

dMAaDEUS

Highlights

Group business is on par
with last year and 2019,
although with a shift toward
Unsold Block.

Transient-wise,

Discount and Wholesale
show increased contribution
YOY.

49
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Year-on-Year Channel Mix | Middle East & Africa a

Highlights

On-the-books distribution channel mix for November 2024 vs. last year

and 2019 Shifting

contribution from
Direct to other
m Brand m CRS m GDS mOTA chan.nels
continues month-
on-month and
year-on-year.
(o) ) G °
2019 11% 66% 6% 15% Brand and OTAs :
receive the shifting £
business.

TIAL & RESTRIC

2023 14% 60% 5% 16%

2024 16% 59% 17%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360@® data as of 25 October, 2024.
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Top 10 Cities for Airline Inbound YoY |
Latin America

Top international airline searches into Latin America for November 2024 &

last year

--

i
2
3
4
5
6
7
8
9

Searched Year over Year

US: Others

Buenos Aires, Argentina
New York City, USA
Sao Paulo, Brazil
Madrid, Spain

Santiago, Chile

Miami, USA

Toronto, Canada

Barcelona, Spain

10 Lisbon, Portugal

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It's how travel works.

« « ¢«
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US: Others

Buenos Aires, Argentina
New York City, USA
Sao Paulo, Brazil
Madrid, Spain

Santiago, Chile

Bogota, Colombia
Washington, USA

Rio de Janeiro, Brazil

Mexico City, Mexico

LEGEND

N

Position dropped
from searched to
booked

A

Position improved
from searched to
booked

Same positionin
top 10 searched &
booked

N2

Not one of top 10
booked cities

dMAaDEUS
Highlights
There are limited shifts in markets
searching for Latin America into

November this year over last year.

Miami, Toronto, Barcelona and
Lisbon dropped from top 10.

% O AmMAJEUS IT Group &its affiliatés & supsidiaries



Top 10 Cities for Airline Inbound | Latin America B

Top airline searches vs. bookings for November 2024

Highlights

The top source markets
traveling into Latin America
in November 2024 will
come from Other U.S.

cities, New York and
- Searched - Booked Buenos Aires.

1  US:Others US: Others LEGEND Sao Paulo, Madrid
N : 3 3 !
2  Buenos Aires, Argentina = Buenos Aires, Argentina Position dropped Santiago, Bogota and Rio o
gggl‘(:jamhed to de Janeiro dropped from o
3  New York City, USA = New York City, USA top 10 bookings. E
A i
o
4  Sao Paulo, Brazil J/  Los Angeles, USA Position improved <
from searched to =
booked
5 Madrid, Spain J/  San Francisco, USA
O  Santiago, Chile J/ Vancouver, Canada Same position in
top 10 searched &
booked
7/ Bogota, Colombia J' Washington, USA
N
8  Washington, USA A Montevideo, Uruguay Not one of top 10
booked cities
o) Rio de Janeiro, Brazil J  Atlanta, USA
10 Mexico City, Mexico = Mexico City, Mexico

Source: Amadeus Navigator360 ™ data as of 25 October, 2024

Amadeus. It’'s how travel works. STE
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dMaDEUS

2024 Hotel Occupancy | Latin America

On-the-books by month compared to same time last year and 2019 Highlights

September occupancy ended at
similar levels to last year and 2019,

= = This Year —Last Year -=-=2019 and October is pacing behind.
ber and December
ancy is pacing slightly behind
67% 66% ._ p g slightly
62% 62%
SM
62% ; 63%
61% 59% \\
‘ 39%
AN
\\
LN

Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the

data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. 54
© Amadeus IT Group & its affiliates & subsidiaries



Occupancy & Pace by Market | Latin America EMADEUS

Highlights

On-the-books total occupancy by market for November 2024 vs. last Rio de Janeiro and San Jose del

year and 2019 Cabo are leading occupancy in
the region into November,
closely followed by Sao Paulo.
w2024 —2023 Montevideo, Rio de Janeiro, San
Jose del Cabo and Sao Paulo
are the only destinations in the
region with occupancy levels

— above both last year and 2019.
— !
— —
34% 63% 59% 38% 10} {0} 56% 69% 52%
O o X X Pa > < Pa o S o — o
O < > > > ) o = ) R O O &)
A & - - - 3 > - 3 5 o) 5
3 0 S = > 5 = 8 2 o 3 > 2
o A= O O pud o) O = [0} o) o @© o
& < S © > S c ° X - = a8
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Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years
Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024. 55
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Year-on-Year Segmentation | Latin America

On-the-books market segmentation mix for November 2024 vs. last

Highlights

*  Group business is the fastest

year and 2019 growing segment in LATAM into
November with 35% of all
occupancy.
m Group Sold B Unsold Block m Discount

* This growth is at the expense of
Transient segments, particularly
_Retail and Negotiated.

B Negotiated m Wholesale m Other

2019 15% 15% 12% 21% 21% 4%
2023 16% 16% 13% 20% 18% 4%
2024 16% 19% 1% 20% 17% °/

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360@ data as of 25 October, 2024. e | .f = SR

aroup & its affiliates & 'subsidiaries




Year-on-Year Channel Mix | Latin America

On-the-books distribution channel mix for Nov 2024 vs. last year and 2019

m Brand B CRS mGDS mOTA

2019 20% 43%

2023 ACY 43%

2024 5% 43%

Note that the hospitality insights included are based on the current database of properties their insights as of 25 October 2024. Therefore, the insights for October represent a change compared to the
data report in previous years

Amadeus. It’s how travel works. Source: Amadeus Demand360® data as of 25 October, 2024.

=1V EDIAIS

Highlights

Brand and OTAs continue with
growth, both month-on-month
and year-on-year.

Direct remains the largest
channel in the region,
maintaining its level from both
2019 and last year.

57
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To request time to talk W|th an Amade
representatlve please contact us.



https://www.amadeus-hospitality.com/amadeus-market-insights/
https://www.amadeus-hospitality.com/contact/?utm_campaign=BI%20monthly%20demand%20data%20report&utm_source=resource
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