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Setting the scene
Emirates Palace Mandarin Oriental, Abu Dhabi sets the standard for luxury. Located along the stunning 
Arabian Gulf, this iconic resort blends elegant Arabian architecture with modern sophistication. Guests 
enjoy spacious rooms and suites, award-winning dining, and a serene beachfront. With world-class 
amenities, including a luxurious spa and state-of-the-art facilities, it’s the ultimate destination for 
travelers seeking both relaxation and memorable experiences. 

The Challenge
With a recent hotel rebrand, 
the property needed to swiftly 
establish its new identity 
and differentiate itself in a 
competitive market. The goal 
was to boost brand awareness 
and attract new guests, 
necessitating a well-coordinated 
multi-channel approach to drive 
exposure and increase bookings 
across key platforms.

http://www.amadeus-hospitality.com
https://www.mandarinoriental.com/en/abu-dhabi/emirates-palace
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The Strategy
Amadeus Media Solutions introduced 
a comprehensive approach to enhance 
the property’s marketing efforts by 
incorporating Google Performance Max 
into their channel mix. This strategy was 
designed to target both prospective 
and high-intent travelers while 
maximizing the hotel’s visibility 
across Google product inventory.  

Learn how to Boost your Hotel’s Direct 
Bookings Today with this guide. 
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Maintain strong relationships that lead to  
repeat stays and increased revenue 

Direct booking is a critical component of any 
successful hotel business strategy in today’s 
digital era.

By focusing on optimizing your online presence, 
enhancing your brand.com website and booking 
engine, and leveraging guest data to personalize 
guest interactions, hotels can improve their reve-
nue potential and foster long-term guest loyalty.
keting.

As the hospitality industry continues to evolve, 
hoteliers need to be adaptable and innovative 
 to stay competitive. With the right strategies  
and booking engine, you can stand out in the 
crowded online market and create exceptional 
guest experiences that drive direct bookings  
and revenue growth.

Want to drive more direct bookings? Dominate 
Google’s first page? Perhaps it’s loyalty you’re 
after, or gaining the visibility needed to succeed 
in today’s crowded online marketplace? Discover 
how the industry’s leading iHotelier® Suite can 
help you achieve your goals.

23% of hoteliers are considering a new CRS within the next 12 month while. 15% are  considering a new  booking engine. 

It’s how travel works.

For further information, visit amadeus-hospitality.com  

or speak to your Amadeus Account Manager today.
Find us on

Mastering Direct Bookings: The Ultimate Guide for Hoteliers in the Digital Age
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Benefits of Direct Bookings

Direct bookings offer numerous benefits that can significantly impact 

a hotel’s bottom line and increase guest satisfaction.

• Increased Revenue and Profit Margins: By reducing the reliance

on  OTAs and their hefty commission fees, hotels can significantly

increase their profit margins.

• Enhanced Guest Relationships and Loyalty: Direct bookings enable

hotels to build stronger relationships with their guests, offering

personalized experiences that foster loyalty and repeat business.

• Greater Control Over Brand and Guest Experience: With direct

bookings, hotels have full control over the guest journey, from

the booking process to post-stay engagement, ensuring a

consistent and high-quality experience.
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OTAs capture 

35% 
of all  

online bookings.

Only

 20% 
of bookings are 

made directly 
through hotel 

websites.

Key Statistics

6 out 
of 10

bookings are now 
made online.

20% 
of hotel chains aren’t 

satisfied with their 
current booking  

systems

Staying ahead in the hotel  

industry is not just about 

adapting; it’s about leading 

the way. Watch our exclusive 

webinar, in partnership with 

Google, to discover how you 

can make your hotel the top 

choice for travelers in 2024 

while outshining your  

competitors!  

Click here to learn more.

Mastering Direct Bookings: The Ultimate Guide for Hoteliers in the Digital Age
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Mastering
Direct 
Bookings: 
The Ultimate Guide 

for Hoteliers in the 

Digital Age

The campaign strategies used were focused on the following key approaches:

•    Reinforcing brand visibility in key emerging source markets to attract new guests.  

•    Increasing exposure across Gmail, YouTube, Search, Display, and Discovery inventory.

•    Utilizing high-resolution video and photo content highlighting the property’s stunning beauty, 
engaging lifestyle, breathtaking landscape, and first-class amenities.

This cross-platform approach ensured the property could effectively engage with new audiences  
to showcase its rebranded identity.

Results
The collaboration between Emirates Palace Mandarin Oriental Abu Dhabi and Amadeus Media Solutions 
for the Performance Max campaign yielded remarkable results. By targeting high-intent travelers, the 
campaign significantly boosted visibility and revenue. This success highlights the power of strategic, 
data-driven marketing to elevate brand presence and drive business growth in a competitive market.

 Campaign Highlights (January 2023 to December 2023):  

•    Revenue increase: +30% revenue increase over the baseline performance of our ongoing 
campaigns within the same timeframe.

•    Visibility: +56% impression uplift compared to other Performance Marketing campaigns during    
the same period.

•    35:1 average ROAS (return on ad spend) for that campaign type.

http://www.amadeus-hospitality.com
https://www.amadeus-hospitality.com/resources/mastering-the-art-of-direct-booking/
https://www.amadeus-hospitality.com/media-solutions/hotels/digital-media/


Samah Labroudi,      
Regional Performance 
Marketing Manager, Middle 
East, North Africa & Turkey, 
Mandarin Oriental Hotel Group

Partnering with Emirates Palace Mandarin 
Oriental Abu Dhabi on their IAC award-
winning Performance Max campaign was 
a remarkable experience for our Amadeus 
Media Solutions team. Witnessing the 
transformation of the resort’s marketing 
strategy and seeing the impressive results 
unfold reinforced the effectiveness of our 
data-driven approach. The collaboration 
allowed us to showcase the property’s 
stunning beauty and unique offerings, 
while also achieving outstanding metrics 
like a 35:1 ROAS and a 30% revenue 
increase. This project exemplifies the 
power of innovation and teamwork in 
the hospitality industry, and I couldn’t be 
prouder of the impact we made together.” 

‘‘ “Working with Amadeus Media 
Solutions on our Performance Max 
campaign has been transformative 
for Emirates Palace Mandarin 
Oriental Abu Dhabi. As we navigated 
our recent rebrand, their expertise 
was instrumental in successfully 
establishing our refreshed identity in a 
competitive market. The multi-channel 
approach not only boosted our visibility 
by 56% but also significantly increased 
our revenue by 30% year-to-date 
compared to other campaigns. We are 
thrilled with the results and grateful 
for the partnership that brought our 
stunning property to life across digital 
platforms.”
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Taylor Miotti, Senior Digital 
Media Strategist, Amadeus 
Hospitality Media Solutions

Find us on:

Amadeus                  
is in top 3% of 

Google Premier 
Partners agencies     

globally

For further information, visit  

Amadeus-hospitality.com/media- solutions/hotels/digital-media 
or speak to an Amadeus representative today.

https://www.iacaward.org/iac/winner/18819/amadeus-hospitality-and-mandarin-oriental-hotel-group-wins-2024-iac-award-for-amadeus-digital-media---emirates-palace-mandarin-oriental-abu-dhabi.html
https://www.iacaward.org/iac/winner/18819/amadeus-hospitality-and-mandarin-oriental-hotel-group-wins-2024-iac-award-for-amadeus-digital-media---emirates-palace-mandarin-oriental-abu-dhabi.html
https://www.linkedin.com/showcase/amadeus-hospitality/
https://www.facebook.com/amadeushosp/
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