CONFIDENTIAL & RESTRICTED

How to Spend Your Time in Demand360°

This document is designed to help guide you through Demand360® based on how much time you have and highlight
examples that will help you better utilize the data available .
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With 10 Minutes, here is what you should review in Demand360+

Segment/Channel Summary dashboard - quickly identify segments and channels that are over / under indexing and
understand the detailed makeup of performance across selected stay dates. Click the arrow next to each segment to
expand sub-segment metrics for instant drill-down analysis.

SEGMENT/CHANNEL SUMMARY

FUTURE & HISTORICAL PACE

PERFORMANCE TRENDS GROUP OUTLOOK RATE RANGES BOOKING PATTERNS

ADR &

Revenue & Occupancy & 92 W W332%

Index
$904.37K “asw 54.5% iz $153 7
Subscriber $3.41M 7 Subscriber 60% ~ Subscriber
Comp Set P ~ am | Compset
DateRange  Trailing 4 Weeks Data As Of Weekend/Weekday
Segment s Oc% csocek% [ o Occ Index
04-23-2023 ~ 05-20-2023 B | 05222023 B | WKND(FR-SA) | WKD Occ o Growth Growth ]M:X % Growth
P ORAND, Vs. LY Vs.LY Vs. LY
View by Customize Metrics
CHANNEL | Multiple Selected ~ Transient 455% 518%  (8.7%) 34.4% 88 (32.1%)
Occupancy » Retail 252% 186% (34%)  S529% |13smm| (368%)
* Discount 74% 180%  (28.5%) 18.1% 41m (39.5%)
Segment
* Negotiated 92% 86% 29% 27.4% 107 w— (19.2%)
» BPaND
» Qualified 28%  47% (3% @ 335% | com (27.9%)
_ 455% 518% (87%)  344% 2] » wholesale 09% 18%  (43%)  1352% | 43m (75.8%)
» Group Sold 54% | 75% | (456%) 17% (@6 Group Sold 54%  75%  (@56%)  17% 72w (@6.5%)
» Other 36% | 02% | 132%  68000% | (98> Other 36% 02% 132%  68000%  1897mm  (38.4%)
* Unsold Block 00%  00% 0.0% 0.0% 04f » unsold Block 0.0%  00% 0.0% 0.0% on 0.0%
Total 545% 59.5% (13.5%)  29.6% (33 Total 545% 59.5% (13.5%) 20.6% 92 (33.2%)

*In this example, change date to trailing 4 weeks, expand segments, and make any customized metrics filter selections.
Notice indexes below 100, and notice index growth % in red meaning these are areas you’re losing share
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Use Segment and Channel advanced drop-down filters to view your pickup vs the competitive set, then add an
Occupancy Index column to give your insights greater dimension on the fly.

FILTERS x

Customize Metrics Currency

indey X v UsD

% OCCUPANCY INDEX 1 Competitive Set

PRIMARY: Hotel Colyn INTERNAL Amadeus De..
Occ Index Y

Segment
Occ Index % Growth Vs. LY
GroupSold x| I
Occ Index % Growth Vs. LW %
Group Sold [\
Occ Index Change Vs. LY L
[ Other

Occ Index Change Vs. LW

[) Transient

[ ADRINDEX

[] Unsold Block

View by Customize e

Segment cs 0% CSOcc% Oce Index Oce Index Oce Index Oce In L T N PR B R (SR s i
Occ il e Cromtporowii By % TR orowsh Changs iCliange) JIADR i, (DI V8 8 Growthig i Change Index Rank  VelY VsUW
» oo VelY  Vely ValY VelW  VelY  Velw s vaty COOMh iy
* Group Sold 125% 95% 18.6% (102%) |132mm  320% 0.0% $148  $185 (S37) (249%) 38.1% (549) -4 0 $18 $17 (11%) 241% 106w 100.0%
Toul 125% 95% 186% (102%) [132mm 320%  00% S148 S185 (S37) (249%) 381%  ($49) 0 s18 ST (%) 241% 106w 100.0%

With 20 Minutes, review your pickup and pace for the next 30
days

Future & Historical Pace dashboard — click on the daily view and change date to the next 30 days. Change ‘Group By’
filter to ‘sub-segment detail’. Select desired metrics in ‘Customize Metrics’ filter. Best Practice (tip): Any time you look
at the transient segments over future dates, select ADR and RevPAR rank to get an idea where you stand within the
competitive set.

SEGMENT/CHANNEL SUMMARY FUTURE & HISTORICAL PACE PERFORMANCE TRENDS GROUP OUTLOOK RATE RANGES BOOKING PATTERNS

Revenue Occupancy FEY  ISTES ADR L RevPAR - l
Index Index
$287.83K ~»» 18,490 ~ e+ $134 ~os $25 ~* puers X
Subscriber Subscriber 23% 70 Subscriber Subscriber
e co
Comp Sex | Compset Comp Set Currency
X . usD

Date Range Data As Of Wieekend/Weekday Day of Week Aligred By Compare To

05-30-2023 ~ 06-28-2023 =] 05-29-1023 =] WHND(FR-SA) WHDANSU-TH) su MO ™w WE TH FR 54 m DATE 1'¥ear Ago (LY} hd

Competitive Set

View b Group by Customize Metrics
i PRIMARY: Hotel Colyn INTERNAL Amadeus De...
MONTH  WEEK Sub-Segmen: Multiple Selected [

Cay ¥ C5  Oce  ADR  RevPAR €5 Occ | ADR  RevaR s

Transient X ~
%5 Ga | mier | Rk Rk %% o e ek M| %% cx e | Rk | ak | % 0x i | Rk | fak | %% o I I
30-May-2023 TUE 263% 299 SSmm 30f7 aof T 134% 112% 19mm | SofT 4of T 4% Blw “m 1067 S0f7 6T Tiwm Kem 20f7 30fT  10% 14% 4 j Group Sold
31-May-2023 WED  17.8% 314% S0 mm 407 ofT 126% 120% loSemm | SofT 4ofT £ 83 Qm 3ofT Sof7 T2% 6% lomm 407 2ofT  21% 1% M __] Other
01-Jun-2023 THU | 26.0% 29.1% 89 mm 407 Sof T 119% 111% 10Temm | SofT 4of 7 64% 90w T2em 6ofT 6of7 5T 51% Nlem S5of7 3of7  18% 8% @
92-Jun-2023 RO21% X2% Tem Sof7 S5efT 1L1% 122% Slem Sof T 4of7 113% 129 ssem 6ofT 6of7 18% 21% Sem 4of7 40f7T  34% 39% M u Iﬁm
03-Jun-2023 SAT  2G4% 352% 84 e Gol7 S5ofT 126% 137% G2 Sol T 4ofT 111% 13174 Blem 6ofT 6ol7 18% 26% Tomm aof1 d0fT  34% 41% & j Unsold Block
Od-Jun-2023 SUN | 168% N STE 407 Gof T 64% 93% Tomm SofT dof 7 46% 9 50w 5ofT 6ol7 34% 66% 5Slm 40l7 Sof 7T 21% 3.8% M v

— Channel

Sub-Channel

Sub-Channel

*Note — competitive set ADR & RevPAR are not forward looking, ADR/RevPAR rank are forward looking
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To validate your analysis, take a step back to view the table by Segment. Include ‘Vs. LW (Last Week)’ metrics to your
table and see a high-level snapshot of your performance and variances in pickup vs the competitive set.

SEGMENT/CHANNEL SUMMARY FUTURE & HISTORICAL PACE PERFORMANCE TRENDS GROUP QUTLOOK RATE RANGES BOOKING PATTERNS

Revenue &

Occupancy & 104 mE “16.2% ADRO

$354,89K ~ 0 25.90%p ~s index §133 ~a index

Subscriber Subscriber 25% ~"25.6% Subscriber
W Comp Set ‘\,\—/_\/—\’—& Comp Set WAJ— Comp Set
Date Range Neat 30 Days Data As Of Weekend,Weekday Day of Week Aligned By Compare To
05-23-2023 ~ 06-21-2023 @ 05-22-2023 E WHND{FR-5A) WHDAY(SU-TH) su MO v WE TH FR SA DATE 1 Year Ago (LY) v
View by Group by Customize Metrics
MONTH = WEEK Segment Multiple Selecred X ~ C
L] o s e =
B3 Occ % Growth Vs. LW
tank
h ¢ Occ% CSOcc%
o oc & Gowh Gowth (| [] OccChangevs v s
Oce Ve lW Ve lW ll.\ﬂ' Occ

B3 OccChange Vs, LW

23-May-2023 TUE 68.0% 40.7% 610%  527% 8 OccRank
4-May-: w 41.7% % 0.0% | ) 435% 4 [ 4 7 1

24-May-2023 ED  53.6% 41 333 5 [] OceRank Change Vs, L¥ 8.5 20% 3 8.3 p 0.2 30 - 1o

25-May-2023 THU | 39.4%  34.T% 24.4% 26.T% | 23% 18% 0.0% 33.3% 23 0.5 127 mm 30f7 +4

B3 ©OccRank Change Vs. LW
26-May-2023 FRI  46.4% 432% 125% 8.4% 1 23%  33% 0.0% 833% 23 15 50 .. 40f7 +3
D OCCUPANCY INDEX

27-May-2023 SAT 47.4% 45.7% 14.3% 9.1% -1 28% 35% 0.0% 130.0% 0.0 20 81 W 307 -1

28-May-2023 SUN | 312% | 293% 110% 116% 31 30 106 mm  40fT L] 8%  08% 0.0% 0.0%% 00 0.0 3T3mm 20f7 ]

29-May-2023 MON | 1609 17.1% | 10.7% 19.7% 15 28 93 . 4of7 0 0.0% 02% 0.0% 0.0% 0.0 0.0 on Tof? 0

Best Practice: One of the most important strategies throughout the year is maximizing transient ADR on the most
compressed nights (Concerts, games, events). Change ‘Group By’ to Segment isolating Transient segmentation and
select desired ADR filters in ‘Customize Metrics’. Filter by Year, Month, or Day to validate strategies over those
compressed dates.

SEGMEMNT/CHANNEL SUMMARY FUTURE & HISTORICAL PACE PERFORMANCE TRENDS GROUP OUTLOOK RATE RANGES BOOKING PATTERNS

Revenue Occupancy 92 W V545 ADR RevPAR

$296.15K s 4,10 Mas.4% naes §140 “u Ingex

Subscriber Subscriber 48 551 Subscriber

JJ“ Comp Set L Cormp Set _I\LHM Comp Set
ankh Ml A, i Aal_k
DateRange | Next12Months Data As Of Weekand/Weekday Day of Week Aligned By Compare To
04-01-2024 - 03312005 B 03032024 @) | WKNDIFRSA) | WKDAY(SUTH) | SU MO | TU WE | TH FR  SA DATE  1YearAgoily) v
View by Group by Customize Metrics
F
WEEK = DAY I Multiple Selected ® \B c
cs cs
Month T ADR ADR ADR
cs Occ [ Subscriver ADR ADR cs Occ R o Oc
O ADR %4 ADR %\G:xn o O o dex  POR %sﬁmgtn o O o ndex | AOR %\([Sr::;ﬂ\
[] Comp Set ADR Vs. LY : Vs LY
— ——
April 2024 16.8% 20.9% S0WM $146 [7] Subscriber ADR Difference to CS l $140 127% 83% 7.8% 107 = 63% 114% 55m [s143  (9%)
Maylﬂld 10.2% | 10.2% 100 W §147 . ADR % Growth Vs_LY $119 (7.8%) 73% 30% 2a2mm 27% 63% 43m $148 19.0%
June 2024 106% 103% 102 W §133 [ ADRY% Growtnvs. Lw = 5136 250% 8% 59% 130 mm 12%  34% 35@ | S125 (335%)
July 2024 43%  22% 134w §131 = 5120 0% 16% 07% 230w 1% 22% s2m 8132 (35.5%
iy [ ADR Change V. LY (55%)
August 2024 19%  24% soWE 5122 4 50 03¢ 10% 05% 190w 09% 18% 2@ [$122  164%
September 2024 0B%  12% SSWE S117  (262%) 0% 0% oN 50 0% 05% 03% 206w 03% 10% 30M  [S117  (262%)
October 2024 3.0%  08% leomm S130  11.4% 0% 01% 43W 0 SI34 0% 29% 0.1% 2520 mm 02% 06% 278 fs141 127%
November 2024 0E%  27% 24W 0 S160 0% 0% 0% oN 50 %
December 2024 05%  03% les W 579 0% 0% 0% 0N 50 0%
January 2025 0% | 10% 0N 50 0% 0% 0% 0N 50 0%
February 2025 0% 0% 0N 50 0% 0% 0% 0N 50 0%
March 2025 0% | 0% 0N 50 0% 0% 0% 0N 50 0%

*Note that for historical data, Unsold Blocks are automatically washed. No ADR data for is shown for subscriber, and Competitive Set ADR is not
shown for future dates
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With 30 Minutes, see the bigger picture with a long-term

approach

Future & Historical Pace dashboard — widen your view of performance by backing out to a monthly view. Include rank
metrics to understand On The Books (OTB) pace, then compare against each Segment to validate the consistency of your

strategies over longer timeframes.

SEGMENT/CHANNEL SUMMARY FUTURE & HISTORICAL PACE PERFORMANCE TRENDS GROUP QUTLOOK RATE RANGES BOOKING PATTERNS
Revenue & Occupancy & o7 W W30.0% ADR @ RevPAR O
index Index . Index
$660.75K - 2.8% ~ 5166 ~ $5-
Subscriber Subscriber 3% A Subscriber Subscriber
comp Set Comp set Comp Set comp set
bl | 1 A MLJ«-'M-W\ 'L».\ ]
b e L T | — /S S e —
DateRange | He12Months Data As Of Weekend/Weekday Day of Viek AlignedBy O CompareTo
0012023 - 05312024 @ 05252023 B WKNDIFRSA) WKDAVISUTH) | SU | MO TU | WE TH FR | SA DATE  lveardgoll | v
Viewby Group by [customize Metrics Sub-Segment
s | o | g T « v le@E T
= ] ADR Change Vs, L 'ADR Rank ADR Rani] ADR Rank ADR Rank ADR Rank ADR Rank
cs Occ kec ADR  Change Change cs Occ ADR  Change Change cs Occ ADR  Change Change
O o index AR g ADRRank bex A% frank ety veiw [ % o index ® mank  vewy  vew % occ  index R Rank  velr v O
[ 40R Rank Change Vs LY
June 2023 19.6% - 5136 [50f7 o frew s o sis6 sefl o 0 a3 38w 86 s 3ol 0 o 1w 34
ADR Rank Change Vs. LW E
July 2023 6.3% W su f2of7 o ez sew powm s2¢ d0f7 196 lof? 0 Law 1§
hugust 2023 17% O Aok iHoex so | frorr 3 o fom 15w wm s odor s122 zof? o oz 04
September 2023 3% ADRIndex so frerr s o [z 1ew nowm 29 30fi 01% 01% T2Em S6 Soff o osw 08
October 2023 11% T <l s faoerr o fors oss 12wm s od0r7 00% 00% 0N 0 Tolr | o o o
November 2023 07% = 00w of so fret7 o fosw ose s467 dof7 ook 00% 0N 50 Tef? o oz o
December 2023 0.6% o or 0 fretr o o fos 9 lefl 0 00k 00% Wowm 2 lof? 0 o o ol
January 2028 06%  24% 26 | 5160 dof? 3 ox so fretr o o foew 1e% ssm si0 sofr 4 o oo% o1 0w 0 7ot 0 o 00w 0§

In Performance Trends dashboard - visualize trends across future and historical timeframes with the capability to

analyze by month, week, or day. Horizontal metric alignment and dynamic filtering capabilities allow you to analyze this
popular view with greater ease. Utilize the ‘Group By’ filters to isolate segments and channels to easily identify areas of
focus. Asyou spot areas of interest, drill down by further defining your Metrics filters, date ranges, and stay patterns to
accurately pinpoint causality and confidently build proactive strategies. Best Practice (tip): Group data by ‘Day of Week’

and filter the table to the segment or channel you are interested in analyzing.

WKDAY(SUATH]

Lt SEGMENT/CHANNEL SUMMARY  FUTURE &HISTORICAL PACE  PERFORMANCE TRENDS ~ GROUP OUTLOOK  RATE RANGI
Demand360. —_—
oo Revenue Occupancy 122 EE M25.0%
. Index

$10.95M ~ 56.49% ~1:

Subscriber $32.83M ~, Subscriber Date Range | Tralling 22 Months Data A5 Of weekend Weekday
e — Comp Set || 05022022 ~ 04-30-2023 B  o0s032023 B  wWKNDFR-SA)

| Viewby Grouplby Customize Metrics

DateRange | Trafing 12 Manths. Data As Of Weekend,Weekday

05-01-2022 - 0430203 @ 05032013 B1 | WKNDIFRSA] = WKDAYISY
View by Group by Customize Metrics

segment Metric
Oce
y csoee a5
Meiric sul Occ Index 22 -
Oee Sub-Segment \ Oce Index 36 Growth Vs, LY a7
€s0cc b 2 ADR 5135
Sub-Segment Detail
4 —
Occ Index - 130 m—- CSADR s17
Channel Group Sold
Qe Index 9% Growth Vs, LY ] (26.3%) ADR Indéx 2
Sub-Channel
A0R $115 ADR Index 3 Growth Vs, LY 11.3%)
w of Week
S ADR Dayofiee 5127 RevPAR 8
ADR Index a2 B %0 3 Revan =
ADR Index % Growth Vs. LY (7.3%) 10.5%) 39 FevPAR index -
J— 519 o o RevPAR Index % Growth Vs. LY 5.7
CSReWPAR 561 554 556 e !
ReVPAR Index 30 m— 09 m— 126 m—
RevPAR Index % Growth Vs, LY ) %

Day of vieek Aligned By

su Mo Tu we TH fr sa GOV oaTe

.0 14% a3% 63
6 224 17 - 40
68.6% 1215% 67.75%) (43.15¢)
5144 5121 5118 3
5141 5136 5160
102 89 - E
1% 12.5% 6.3%) 4
10 54 59 s1z
510 52 T 510
o7 100 - 120 . 18
4.0 93.9% 6.2%) [
0.0 0% o 0.0%
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Group Outlook dashboard - efficiently analyze group volume to uncover hidden risks or opportunities against the
competition. The default graphical view enables easy analysis of group sold room volume against unsold block with the
capability to view by month, week, or day.

SEGMENT/CHANNEL SUMMARY FUTURE & HISTORICAL PACE PERFORMANCE TRENDS GROUP OUTLOOK RATE RANGES BOOKING PATTERNS

ompare To 0

05-01-2022 ~ 04-30-2023 B os20203 BY | WHNDIFRSA] WHDAY[SUTH) | SU MO  TU WE TH FR  SA DATE 1'¥ear Ago (LY} ~

View by

» Deeupancy GROUP ONLY

S0

-

[ s pre ugs Fen's Mars) age'zy

Stay Dane Range

Non-Group Umsold Bock 0 Group Sald oup ® CsGroup

Scroll down to ‘Group & Block Detail’ and customize metrics for a deeper understanding of group volume. Notice
‘Change Vs LW (Last Week)’ metrics and YOY (year over year) variance to determine whether group strategies are
yielding productive results over multiple time frames.

~ Group & Block Detail

wustomize Metrics
Multiple selected x « C =
] ALLMETRICS Total = <] . Total Total
Group Final o cs cs (=3 Total Group Total Group Group
fotal Non-Grouj Total Unsold Block Group Sold Total Final
] occuPaNcy ADR T " Group Oce O ‘L Dec GroupSold | Toal  Non-Group Groop UnsoldBlock  Group Sold Oer. Group Sold Group Occindex  Oce Index
Change Ocely oce Oce Oce Oce Change Occindex  Change Change
Vs W e Vs LW Soely Vs LY Vs,
@ Subscriber Total Hotel Oce
5 Comp et Total Hotsl Occ 5136 s25% 58% 00% 8% 00 19% a2% 36.8% 44% 0.0% 4% 00 21% 132 w— 87 00
5124 a19% 53% 0% 538 0o 25% 9.2% 450 4T 00% at 00 L% 111 - (188.2) 00
8 Subscriber Non-Group Oce
s115 54.6% 61% a0 675 00 14% 442% 1% 700 00% 7.0% 00 24% 6 89 00
@ Comp Sethan-GroupOce
514 286% 3% 0% ESCY 0o 13% a13% 9% L4% a0 143 00 139 224 1228 00
Subseriber Total Group Oce
B Subaer o 5126 255% 75% a0 5% 0o 60% 47.5% FEPt 430 Q0% 43% 00 1% 174 - (365.5) 00
October 2022 [ Ee4% 5149 50.6% 88 0.0% LR oo 3% 51.3% 45.0% B3% 0.0% 6.3% 08 26% 140 (106) 00
Novernber 2022 45.0% 5145 Non 10.1% 00 10.1% 0.0 S6% a3% 3BT 36% 0.0% 3% 0.0 30% 243w 883 00
December 2022 a1gm 8127 375% 630 a0t 63% 00 388 36.2% 3340 28% a.0% 28% 0.0 188 225 - 104 00
January 2023 50.5% 8126 a2 9.3% a0t 9.3% 00 308 39.5% 36.6% 32% Q0% 3% 0.0 21% 294 mm 1525 0.0
February 2023 626% 5130 522% 10.4% a0 10.4% 0o 60% 52.8% 47.0% 5.8% a0% 5% 00 e 170w 35 00
March 2023 TLaw | $157 58.6% 12.6% a0 12.8% 00 12.1% 62.5% 55.7% 68% a.0% 6.8% 0.0 55% 130 - {324) 00
April 2023 686% 5160 5600 125% 00% 1250 00 10.6% 53.3% 48.9% a5 00% L 00 10.5% 132 21 00
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The Source Market Insights dashboard displays the source market of your guests, allowing you to optimize your revenue
and marketing strategies. Toggle between Country and Market to analyze occupancy, ADR, and revenue across your Top
10 source markets. Toggle on the interactive bar chart to view the Top 10 Countries or Markets to identify any blind
spots in your strategies.

TOP SOURCE MARKETS
Date Range. 1) Data As OF Weekend/Weekday Dary of Week Alsgned By Campare Ta
poan - naews @ nsws @ woorss | wowsond | v owo e o s [l e v v

Channel
counTry TGS iz T
~ for Hotets

Subscriber room nights

I o v s
: Canada

Japan
e Channel

COUNTRY T
Hotels.

PI——

Ll

rcee e | N 1 I RN I « .. eyt .
— @ Dallas-Fort Worth-Arlingtan, T, US (MSA)

# San Antonio, TX, US (M5A)

# Austin-Round Rock, TX. US (MSA)

® Denver-Aurora-Brooefield, €O, US (MSA}

® New Orleans-Metairie-Kenner, LA, US (MSA)

® Addanta-Sandy Springs-Marietta, GA, US (MSAY

@ New York-Nerthern New Jersey-Long lskand, NY-NI-PA, US (MSA)

@ Mari-Fort Luuderdale-Pompano Beach, FL US (MSA)

coen v | S $ 3 4

*Note — source market data reflects Brand.com bookings only

Customize Metrics

buliple Selected @ O Geoup iy Doy ofvisek )
Source Market T

Occupancy Rvom Nights ADR Revenue Lead Time LS Occupancy Room Nights ADR. Lead Time LoS
Houston-Sugar Lang- 2.5% a7 138 $32686 125 16 % 735 $133 174 16
Baytown. TX US (MSA)
Cualllas-Fort Wosth-Arlington, 21% 198 $133 $26.321 126 16 17% 527 5147 153 15
TX US (MSA}
San Antord, TX US (MSA) 07% (=] $153 $10431 150 14 0s% 150 13 154 1.7
Austin-Round Rock, TX US o &7 $134 $8973 w0l 13 05% 258 5149 162 15
(MSA)
Denver-Aurors-Broomfield. 0.5% 43 15 $7.2T0 349 a7 0% 59 3165 154 15
OO, US (M3A)
New Orieans-Metains- 04% 33 $19 33918 133 19 % 36 5164 18 16

Kannar, L, US (MSA)

Atlanta-Sandy Springs- 03% 30 5114 $3422 325 16 03% 1o $141 mr 20
Marietta. GA, US (MS4)
Mew Vork-Northem New  HOTEL

Jersay-Long biland, HY-NJ
US (sa) Ranked by

Miarmi-Fort Lauderdsie- Subscriber aom Hights
Pompane Beach FL US
M54 ~ Top 10 Source Markets
San Francisco-Oakland-
Fremont. Ca, US (MSA)
Cithar =
TOTAL s
l Ew
§
&
P
’ I I | I | I = I - -l
aa N ey AT PO LI R-ROGNG | 340 RNCEC-Rkand Fremeat,

Tton Sega G B, DMBFOTWOANAINGEN, T, HAAGIONO,TEUS MM A0 RGck TE, SN DS AU 00N, CO, e
5 g s A
@ Ssubscriber Room Nights.

Beach, FL L5 (M54 e
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Training & Support Resources

To access a full range of Support resources, navigate to the ‘Support’ toggle on the bottom left of your
dashboard.

Contents

Training & Help Demand360+

What would you like to learn today? What's new?
o e
Tﬁj Looking

Amadeus Learning Universe

On the ‘Welcome’ tab you will find links to access:

- New Features and Release Notes designed to provide information on new features and enhancements
being implemented in your Demand360+ dashboard
- Amadeus Learning Universe is a robust resource to access a full range of resources across All products

The remaining ‘Content’ tabs provide a detailed breakdown of the functionality in Demand360+ best used for
self-exploration and quick reference of the platform.

Training & Help - Quick Videos

Quick videos

ar viderrs are here

The *Quick Videos’ tab provides short, consumable visualizations
of Quick View / Demand360 Original functionality and how
Amadeus has migrated this logic into Demand360+ to provide

a more seamless EXPEFiEHCE.



https://training.travelclick.com/help/Demand360+_Online_Help/Default.htm#demand360+/quick%20videos.htm?TocPath=_____18

