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The Client

5 China World Hotel is located in the heart
of Beijing’s central business district. The
hotel is attached to one of the larger malls
in Beijing, the China World Mall, and it’s
also near visitor attractions like the
Forbidden City and Tiananmen Square.
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The Challenge

Due to strict COVID-19 restrictions in | | ol ' i
Beijing, the hotel had to pause its |

marketing activities, including travel
seller media campaigns.
The main challenge was to support the
client with generating revenue from new
bookings and increasing the percentage
of Return of Investments (ROI).
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The Solution

Using data from Amadeus’ Agchy360® Business Intelligence solution, such as |
as well as the property’s historical GDS mec g and |3

all three : sten s

This data-driven approach, combined ,,4?*“"
as a part of their lounge, proved to be a succe 54

e

the day, meeting room availability, as well as complim / pressing of >
with a coffee delivered to guest vere a perfeg'ﬂ for busine
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The Success

$113,337K

Campaign
Revenue

Qq-w,‘-vb'"'\‘

up andits affiliates and subsidiaries

%

P
Ll
-

W
[ [T

‘ Lol ‘lgll-—
AR AR LB
R e,




./:f-"
LAALL

o
v
LA}

, = | =y
e __il" sl deme e s

’i:z-ar S YR o = =~ | - “
| | : gl &
\ [m-l uﬁa

1

e L


https://www.facebook.com/amadeushosp/
https://twitter.com/amadeushosp
https://www.linkedin.com/showcase/amadeus-hospitality/
https://instagram.com/amadeushosp?utm_medium=copy_link

