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ll The Challenge

As a newly opened independent
brand in a dynamic and highly
competitive hospitality market,
Artyzen Singapore faced

the task of building visibility
and securing bookings from
the ground up. To rise to this
challenge, a targeted and data-
driven strategy tailored for the
Singapore launch was essential.
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ARTYZEN

*BOOK 14D UP TO 15% OFF
THIRD NIGHT ON US INCL BFAST

*PREFFERED SUITE PKG
MIN 2NTS ENJOY UP TO
20% BAR & COMP BF *

CHECK AVAILABILITY PH 603419

* A MODERN LIFESTYLE HOTEL FOR
LUXURY TRAVELLERS

* LOCATED IN THE HEART OF THE
CITY OFFERING 142 SPACIOUS
ROOMS/SUITES

* ZMIN FR THE BUSTLING ORCHARD
ROAD/STEPS AWAY FR SG BOTANIC
GARDEN

* 25MIN TO SPORE CHANG! AIRPORT

* CONTEMPORARY ASIAN CUISINE

* ROOFTOP INFINITY POOL

* HIGH CEILING/CEILING
FAN/BALCONY/WELLNESS N
WORKOUT
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Al The Strategy

Singapore’s robust GDS
landscape presented a
significant opportunity

to drive performance. In
November 2023, Artyzen
Singapore partnered with
Amadeus to launch a GDS
Media campaign designed to
deliver measurable returns,
build brand awareness, and
unlock future advertising
investment.
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The Results

As a new brand and property, the early stages of the campaign for Artyzen Singapore offered some
insightful learning and prompted a strategic optimization in March 2024. The optimization included
incorporating an additional placement and increasing the number of hotel screens in the campaign to
boost visibility and drive bookings. These changes proved effective, as by the second quarter of 2024,
there was a significant and noticeable improvement in bookings. This strategic shift not only enhanced
the campaign’s performance but also set a strong foundation for future growth and success.
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( Return on Ad Room

Spend) nights

As a result, the customer renewed the contract
in September 2024 with a 5% increase over the
previous year’s spend.

Conclusion

This campaign not only delivered a compelling return on
advertisement spend but also laid the groundwork for Artyzen
Singapore’s sustained growth and visibility in the global

travel distributien space. The targeted optimization strategy
demonstrated the value of agility and precision, reinforcing the
hotel’s belief in the power of performance-driven marketing.
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“ We are delighted with the results “We are proud to support Artyzen
of our GDS Media campaign. The Singapore in its journey to establish
strategic enhancements made a strong presence in the market.
mid-campaign drove a meaningful The impressive results of their GDS
uplift in bookings and revenue. Media campaign demonstrate
This outcome has deepened our the effectiveness of our solutions
confidence in the value of GDS in driving visibility and bookings.
advertising and strengthened We look forward to continuing our
our trajectory in Singapore’s partnership and contributing to
competitive luxury landscape.” their ongoing success.”

Scott Falconer,
Executive Vice President,
Media Solutions, Hospitality,
Amadeus

Marcel NA Holman,
General Manager,
Artyzen Singapore
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