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Identify patterns and trends that indicate past and
forward-looking travelers’ behavior

aMaDEUS

TRAVELER

Traveler
socio demographic

* Age

» Gender
* Nationality

INSPIRATION

Air searches
and air fares

* Search volume
* Top origin markets
* Booking window

BUYING

Air bookings and
hotel demand

* Preferred Travel Dates
e Trip duration

* Lead time

* Air spending

* Booking channels

TRAVELING

Traffic and
schedule

* Route availability

* Direct vs. indirect flights
* Travel time/convenience
» Passenger volume

* Flight capacity

EXPERIENCING

Hotel occupancy
and length of stay

* Occupancy rates

* RevPAR

* Lead time

* Hotel booking spending
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Worldwide to United States: Passenger traffic and Capacity analysis
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adMaDEUS Amadeus. It’s how travel works better.

Source: Navigator360™ as of Sunday, 27 April 2025
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Passenger traffic YoY

United States to United 24.3%
States (domestic)

From Canada to United -
States

From Europe to United =
States

aMaDEUS

9.1% 3.6%
36.3% 10.4%
23.7% 7.2%

Source: Navigator360™ as of Sunday, 27 April 2025

-0.2%

-1.0%

2.5%

Amadeus. It’'s how travel works better.
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Passenger traffic YoY

Travel Change 2025 vs 2024
YoY YTD.
United States to

United States 24.3% 9.1% 3.6% -0.2%
(domestic)

From Canada to

United States - 36.3% 10.4% -1.0%

From Europe to

United States ) 23.7% 7.2% 2.5%

adMaDEUS Source: Navigator360™ as of Sunday, 27 April 2025




Worldwide Travel patterns: Reality vs. aspirations

Top 10 searched markets Top 10 destinations receiving passengers

Destinations May.23-Apr.24 ranking May.24-Apr.25 ranking Destinations Mayr':gl;il:.zr'z‘l Mayr.::l;i»:zr.25 Maifgéézrprzgxs
United States 1 1 United States 1 1 -3%
India 3 2 India 2 2 5%
China 6 3 China 9 3 44%
Spain 2 4 Japan 6 4 18%
Japan 7 3 Spain 3 5 0%
United Kingdom 4 6 Thailand 10 6 10%
Italy 5 7 Australia 4 7 -5%
Thailand 10 8 Saudi Arabia 7 8 2%
Brazil 8 9 Canada 5 9 -8%
Canada 1 10 United Kingdom 8 10 -9%

Total 49.9%

dMaDEUS Amadeus. It’'s how travel works better.
Source: Navigator360™ as of Sunday, 27 April 2025 9
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Travel patterns of the Americans: Reality vs. aspirations

Top 10 destinations searched from United States Top 10 destinations receiving passengers from United States

Destinations May.23-Apr.24 ranking May.24-Apr.25 ranking May.23-Apr.24 May.24-Apr.25 May.24-Apr.25 vs

Destinations

ranking ranking May.23-Apr.24
United States 1 1 United States 1 1 -3%
Mexico 2 2 Mexico 2 2 -3%
India 3 3 Canada 3 3 1%
Canada 5 4 India 4 4 -2%
United Kingdom 4 S United Kingdom 6 5 -2%
Japan 8 6 Ttaly 5 6 -6%
China 7 7 Dominic.an v, v, A%
Republic
Italy 6 8 Puerto Rico 10 8 7%
France 9 9 France 9 9 0%
Spain 10 10 Philippines 8 10 -4%
Total 82.4%
dMaDEUS Amadeus. It’s how travel works better.

Source: Navigator360™ as of Sunday, 27 April 2025

10

© Amadeus IT Group and its affiliates and subsidiaries



Travel patterns of the Americans: Reality vs. aspirations*

Top 10 destinations searched from United States

May.23-Apr.24

Top 10 destinations receiving passengers from United States

May.24-Apr.25 May.24-Apr.25 vs

Destination cities May.23-Apr.24 ranking May.24-Apr.25 ranking Destination cities i AT May.23-Apr.24
New York 1 1 New York 1 1 -4%
Orlando 2 2 Los Angeles 2 2 -5%
Las Vegas 3 3 Chicago 3 3 -4%
Los Angeles 4 4 Orlando 4 4 -3%
Chicago 5 5 Las Vegas 5 5 -3%
Ft Lauderd. 7 6 Seattle 6 6 -3%
Miami 6 7 Dallas 8 7 1%
Atlanta 8 8 Atlanta 7 8 -1%
Dallas 12 9 Boston 10 9 0%
San Franci. 10 10 San Franci. 9 10 -5%

* Domestic flights only

aMaDEUS

Total

Source: Navigator360™ as of Sunday, 27 April 2025

39.6%

Amadeus. It’'s how travel works better.
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Where do United States visitors come from? Reality vs. aspirations

Top 10 markets searched to United States Top 10 markets receiving passengers to United States
May.23-Apr.24 ranking May.24-Apr.25 ranking Markets Magcfgl;ﬁzr.24 Mayr'::lzi':zr'zs Ml\:ifgéézrprzgxs

United Sta. 1 1 United Sta. 1 1 -3%
Canada 2 2 Canada 2 2 -2%
United Kin. 3 3 United Kin. 3 3 -5%
China 12 4 Mexico 4 4 -4%
Mexico 5 S India 5 5 -4%
India 4 6 Ttaly 6 6 -3%
Brazil 6 7 South Korea 8 7 -2%
Germany 7 8 Japan 9 8 10%
Japan 11 9 Germany 7 9 -11%
Italy 8 10 Brazil 10 10 -14%

Total 86.2%

dMaDEUS Amadeus. It’'s how travel works better.
Source: Navigator360™ as of Sunday, 27 April 2025 12
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Where do United States visitors come from? Reality vs. aspirations

Top 10 markets searched to United States Top 10 markets receiving passengers to United States

Jan.24-Apr.24 ranking Jan.25-Apr.25 ranking Markets Janﬁ:l-(,::);.24 Janﬁil-(.::ogr.25 Jig:g;ﬁz’fg:s
United Sta. 1 1 United Sta. 1 1 0%
Canada 2 2 Canada 2 2 0%
Mexico 5 3 Mexico 4 3 -25%
China 8 4 United Kin. 3 4 33%
India 3 S India 5 5 0%
Brazil 4 6 South Korea 6 6 0%
United Kin. 6 7 Japan 8 7 -13%
Japan 9 8 Ttaly 10 8 -20%
South Korea 13 9 Germany 7 9 29%
Colombia 1 10 Brazil 9 10 11%
dMaDEUS Amadeus. It’s how travel works better.

Source: Navigator360™ as of Sunday, 27 April 2025
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Where do United States visitors come from? Reality vs. aspirations™

Top 10 markets searched to United States Top 10 markets receiving passengers to United States
Markets May.23-Apr.24 ranking May.24-Apr.25 ranking Markets Ma;:.::;ﬁzr.24 Mag:.::l;ﬁzr.25 Maif;ﬁ(;rzg:s
Canada 1 1 Canada 1 i -2%

United Kin. 2 2 United Kin. 2 2 -5%
China 11 3 Mexico 3 3 -4%
Mexico 4 4 India 4 4 -4%
India 3 5 Ttaly 5 5 -3%
Brazil 5 6 South Korea 7 6 -2%

Germany 6 7 Japan 8 7 10%
Japan 10 8 Germany 6 8 -11%

Italy 7 9 Brazil 9 9 -14%
France 8 10 France 10 10 -8%

Total 50.4%

* International flights only

dMaDEUS Amadeus. It’'s how travel works better.
Source: Navigator360™ as of Sunday, 27 April 2025 14
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Worldwide to United States: Air travel bookings by Lead time
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Percentage of passengers booked by lead time (in days)

15-30 31-60

May 2023-Apr 2024 B May 2024-Apr 2025

Source: Navigator360™ as of Sunday, 27 April 2025

61-180 181+

Amadeus. It’'s how travel works better.
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Europe/Canada to United States: Air travel bookings by Lead time
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Percentage of passengers booked by lead time (in days)
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Source: Navigator360™ as of Sunday, 27 April 2025

61-180 181+

Amadeus. It’'s how travel works better.
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Canada to United States: Air travel bookings by Lead time
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Percentage of passengers booked by lead time (in days)

15-30 31-60

Jan 2024-Apr 2024 W Jan 2025-Apr 2025

Source: Navigator360™ as of Sunday, 27 April 2025

61-180 181+

Amadeus. It’'s how travel works better.
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Europe to United States: Air travel bookings by Lead time
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Source: Navigator360™ as of Sunday, 27 April 2025
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Amadeus. It’'s how travel works better.
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Worldwide to United States: Exploring the types of travelers

Percentage of passengers booked by age category

56%
|
+65 o4%
| 52%
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dMaDEUS

Source: Navigator360™ as of Sunday, 27 April 2025

Percentage of passengers booked by gender

Los San Chicago
Angeles Franci.
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Amadeus. It’'s how travel works better.
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Worldwide to United States: What is the cabin class distribution ?

Top 5 markets cabin class distribution to United States Worldwide cabin class distribution to United States and top 4
arrival cities
warkets | MZA2s  Srowtn - Srowth || vestiations MegZeAwas  Srown  srowt
United States 93% -4% 17% United States 90% -4% 7%
Canada 94% -3% -1% New York 84% -6% 2%
United Kingdom 65% -8% 5% Los Angeles 85% -7% 1%
Mexico 92% -4% 5% San Francisco 83% -7% 4%
India 75% -7% 3% Chicago 89% -5% 20%
aMaDEUs Amadeus. It’s how travel works better.

Source: Navigator360™ as of Sunday, 27 April 2025 20
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CONFIDENTIAL

United States Hotel Booking Activity

Hotel Demand360®

Weekly Hotel Booking Acitvity
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Net Hotel Booking Activity

United States

anNn ODN

A NODN

Demand360® as of 4/23/2025

20-Apr-25
13-Apr-25
06-Apr-25
30-Mar-25
23-Mar-25
16-Mar-25
09-Mar-25
02-Mar-25
23-Feb-25
16-Feb-25
09-Feb-25
02-Feb-25
26-Jan-25
19-Jan-25
12-Jan-25
05-Jan-25
29-Dec-24
21-Apr-24
14-Apr-24
07-Apr-24
31-Mar-24
24-Mar-24
17-Mar-24
10-Mar-24
03-Mar-24
25-Feb-24
18-Feb-24
11-Feb-24
04-Feb-24
28-Jan-24
21-Jan-24
14-Jan-24
07-Jan-24
31-Dec-23

Net Reservations

3,853,357
3,880,765

4,132,992

4,089,895

4,014,042

4,173,270

e 3 860,552
e 3 462,839
e 3,518,732

1 3[696'0/'7

3,590,325

.| 3[534’959
1 3[605’901
I 3[723’187
I —— 3,626’904
1 3’457,931
1 3'590’507
] 3,454’590
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CONFIDENTIAL

United States Occupancy
On-the-Books occupancy for 2025 is -0.6% points less than STLY

e ()25 2024
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CONFIDENTIAL

United States

Mix of Business

2025 2024

Wholesale 2% Wholesale 2%

Negotiated 12%

Group 33% Negotiated 12% Group 33%

Discount 19% Discount 19%

© Amadeus IT Group and its affiliates and subsidiaries

dMaDEUS



CONFIDENTIAL

United States
Channel Mix

2025 2024

Brand.com 29% Brand.com 29%

GDS 9%
GDS 10% ’

Direct 27% Direct 28%

© Amadeus IT Group and its affiliates and subsidiaries
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CONFIDENTIAL

Canada Hotel Booking Activity

Hotel Demand360®

Weekly Hotel Booking Acitvity
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Net Hotel Booking Activity

Canada

o N O DN

A NONDN

Demand360® as of 4/23/2025

20-Apr-25
13-Apr-25
06-Apr-25
30-Mar-25
23-Mar-25
16-Mar-25
09-Mar-25
02-Mar-25
23-Feb-25
16-Feb-25
09-Feb-25
02-Feb-25
26-Jan-25
19-Jan-25
12-Jan-25
05-Jan-25
29-Dec-24
21-Apr-24
14-Apr-24
07-Apr-24
31-Mar-24
24-Mar-24
17-Mar-24
10-Mar-24
03-Mar-24
25-Feb-24
18-Feb-24
11-Feb-24
04-Feb-24
28-Jan-24
21-Jan-24
14-Jan-24
07-Jan-24
31-Dec-23

Net Reservations

280,437

272,845
284,955

282,003

286,019

266,641
264,294

e ) /3 038
e ) 53 275
s ) ) 036
e ) /.0 926
I —— | 73 732
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CONFIDENTIAL

Canada Occupancy
On-the-Books occupancy for 2025 is -0.7% points less than STLY

——2025 —li—2024
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Amadeus IT Group and its affiliates an
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CONFIDENTIAL

Canada
Mix of Business

2025 2024

Wholesale 3% Wholesale 3%

Negotiated 13% Negotiated 13%

Group 39% Group 38%

Discount 18% Discount 17%

© Amadeus IT Group and its affiliates and subsidiaries
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CONFIDENTIAL

Canada
Channel Mix

2025 2024

. o
Brand.com 23% Brand.com 22%

GDS 7%
GDS 7%

Direct 32% Direct 35%

dMaDEUS
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Are you interested in additional free virtual
training/solution information focused on a
specific role?

a) Training for Sales
b) Training for Directors of Marketing
c) Training for Revenue Manageme
d) Training for other roles
e) Not interested
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