
CONFIDENTIAL

©
 A

m
a

d
e

u
s 

IT
 G

ro
u

p
 a

n
d

 it
s 

a
ff

ili
a

te
s 

a
n

d
 s

u
b

si
d

ia
ri

e
s

The State of the Industry
Understanding key trends in uncertain 

times
North America
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Understand the entire
Traveler Journey
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Inspiration
 (Searches)

Bookings

On trip 
(stay)

Post- trip 
(Return)

Data-driven insights that fuel the travel ecosystem

Amadeus. It’s how travel works smarter.
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Identify patterns and trends that indicate past and 
forward-looking travelers’ behavior
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INSPIRATION BUYING TRAVELING EXPERIENCINGTRAVELER

Traveler
socio demographic

Air searches 
and air fares

Air bookings and 
hotel demand

Traffic and 
schedule 

Hotel occupancy 
and length of stay

• Search volume
• Top origin markets
• Booking window

• Age
• Gender
• Nationality

• Preferred Travel Dates
• Trip duration
• Lead time
• Air spending
• Booking channels

• Route availability
• Direct vs. indirect flights
• Travel time/convenience
• Passenger volume
• Flight capacity

• Occupancy rates
• RevPAR
• Lead time
• Hotel booking spending
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CONFIDENTIAL

Travel Market Overview - United States
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Airflow 
Overview

Amadeus. It’s how travel works.
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Worldwide to United States: Passenger traffic and Capacity analysis
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Amadeus. It’s how travel works better.
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Air passenger volume & scheduled seats 

Understand better my 
market and detect if 

new trends

2.5% growth

May 2023-Apr 2024 Schedules

May 2023-Apr 2024 Traffic

May 2024-Apr 2025 Schedules

May 2024-Apr 2025 Traffic Apr 2025-Oct 2025 Traffic forecast

Apr 2025-Oct 2025 Schedules planned

Source: Navigator360  as of Sunday, 27 April 2025
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Passenger traffic YoY
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Amadeus. It’s how travel works better.

Source: Navigator360  as of Sunday, 27 April 2025

Travel Change YoY 2022 vs 2021 2023 vs 2022 2024 vs 2023 2025 vs 2024 YTD.

United States to United 
States (domestic)

24.3% 9.1% 3.6% -0.2%

From Canada to United 
States

- 36.3% 10.4% -1.0%

From Europe to United 
States

- 23.7% 7.2% 2.5%
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Travel Change 
YoY

2022 vs 2021
2023 vs 

2022
2024 vs 2023

2025 vs 2024 
YTD.

United States to 
United States 
(domestic)

24.3% 9.1% 3.6% -0.2%

From Canada to 
United States

- 36.3% 10.4% -1.0%

From Europe to 
United States

- 23.7% 7.2% 2.5%

Passenger traffic YoY
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Amadeus. It’s how travel works better.Source: Navigator360  as of Sunday, 27 April 2025
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Destinations
May.23-Apr.24 

ranking
May.24-Apr.25 

ranking
May.24-Apr.25 vs 

May.23-Apr.24

United States 1 1 -3%

India 2 2 5%

China 9 3 44%

Japan 6 4 18%

Spain 3 5 0%

Thailand 10 6 10%

Australia 4 7 -5%

Saudi Arabia 7 8 2%

Canada 5 9 -8%

United Kingdom 8 10 -9%
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Amadeus. It’s how travel works better.

Worldwide Travel patterns: Reality vs. aspirations
Top 10 destinations receiving passengersTop 10 searched markets

Destinations May.23-Apr.24 ranking May.24-Apr.25 ranking

United States 1 1

India 3 2

China 6 3

Spain 2 4

Japan 7 5

United Kingdom 4 6

Italy 5 7

Thailand 10 8

Brazil 8 9

Canada 11 10

Total 49.3% 49.9%

Source: Navigator360  as of Sunday, 27 April 2025
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Destinations
May.23-Apr.24 

ranking
May.24-Apr.25 

ranking
May.24-Apr.25 vs 

May.23-Apr.24

United States 1 1 -3%

Mexico 2 2 -3%

Canada 3 3 1%

India 4 4 -2%

United Kingdom 6 5 -2%

Italy 5 6 -6%

Dominican 
Republic

7 7 -1%

Puerto Rico 10 8 7%

France 9 9 0%

Philippines 8 10 -4%
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Amadeus. It’s how travel works better.

Travel patterns of the Americans: Reality vs. aspirations
Top 10 destinations receiving passengers from United StatesTop 10 destinations searched from United States

Destinations May.23-Apr.24 ranking May.24-Apr.25 ranking

United States 1 1

Mexico 2 2

India 3 3

Canada 5 4

United Kingdom 4 5

Japan 8 6

China 7 7

Italy 6 8

France 9 9

Spain 10 10

Total 82.3% 82.4%

Source: Navigator360  as of Sunday, 27 April 2025
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Destination cities
May.23-Apr.24 

ranking
May.24-Apr.25 

ranking
May.24-Apr.25 vs 

May.23-Apr.24

New York 1 1 -4%

Los Angeles 2 2 -5%

Chicago 3 3 -4%

Orlando 4 4 -3%

Las Vegas 5 5 -3%

Seattle 6 6 -3%

Dallas 8 7 1%

Atlanta 7 8 -1%

Boston 10 9 0%

San Franci. 9 10 -5%
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Amadeus. It’s how travel works better.

Travel patterns of the Americans: Reality vs. aspirations*
Top 10 destinations receiving passengers from United StatesTop 10 destinations searched from United States

Total 39.6% 39.6%

Source: Navigator360  as of Sunday, 27 April 2025

* Domestic flights only 

Destination cities May.23-Apr.24 ranking May.24-Apr.25 ranking

New York 1 1

Orlando 2 2

Las Vegas 3 3

Los Angeles 4 4

Chicago 5 5

Ft Lauderd. 7 6

Miami 6 7

Atlanta 8 8

Dallas 12 9

San Franci. 10 10
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Markets
May.23-Apr.24 

ranking
May.24-Apr.25 

ranking
May.24-Apr.25 vs 

May.23-Apr.24

United Sta. 1 1 -3%

Canada 2 2 -2%

United Kin. 3 3 -5%

Mexico 4 4 -4%

India 5 5 -4%

Italy 6 6 -3%

South Korea 8 7 -2%

Japan 9 8 10%

Germany 7 9 -11%

Brazil 10 10 -14%
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Amadeus. It’s how travel works better.

Where do United States visitors come from? Reality vs. aspirations
Top 10 markets receiving passengers to United StatesTop 10 markets searched to United States

Markets May.23-Apr.24 ranking May.24-Apr.25 ranking

United Sta. 1 1

Canada 2 2

United Kin. 3 3

China 12 4

Mexico 5 5

India 4 6

Brazil 6 7

Germany 7 8

Japan 11 9

Italy 8 10

Total 86.1% 86.2%

Source: Navigator360  as of Sunday, 27 April 2025
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Markets
Jan.24-Apr.24 

ranking
Jan.25-Apr.25 

ranking
Jan.25-Apr.25 vs 

Jan.24-Apr.24

United Sta. 1 1 0%

Canada 2 2 0%

Mexico 4 3 -25%

United Kin. 3 4 33%

India 5 5 0%

South Korea 6 6 0%

Japan 8 7 -13%

Italy 10 8 -20%

Germany 7 9 29%

Brazil 9 10 11%
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Amadeus. It’s how travel works better.

Where do United States visitors come from? Reality vs. aspirations
Top 10 markets receiving passengers to United StatesTop 10 markets searched to United States

Markets Jan.24-Apr.24 ranking Jan.25-Apr.25 ranking

United Sta. 1 1

Canada 2 2

Mexico 5 3

China 8 4

India 3 5

Brazil 4 6

United Kin. 6 7

Japan 9 8

South Korea 13 9

Colombia 11 10

Source: Navigator360  as of Sunday, 27 April 2025



CONFIDENTIAL

©
 A

m
a

d
e

u
s 

IT
 G

ro
u

p
 a

n
d

 it
s 

a
ff

ili
a

te
s 

a
n

d
 s

u
b

si
d

ia
ri

e
s

Markets
May.23-Apr.24 

ranking
May.24-Apr.25 

ranking
May.24-Apr.25 vs 

May.23-Apr.24

Canada 1 1 -2%

United Kin. 2 2 -5%

Mexico 3 3 -4%

India 4 4 -4%

Italy 5 5 -3%

South Korea 7 6 -2%

Japan 8 7 10%

Germany 6 8 -11%

Brazil 9 9 -14%

France 10 10 -8%
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Amadeus. It’s how travel works better.

Where do United States visitors come from? Reality vs. aspirations*
Top 10 markets receiving passengers to United StatesTop 10 markets searched to United States

Total 50.3% 50.4%

Source: Navigator360  as of Sunday, 27 April 2025

* International flights only 

Markets May.23-Apr.24 ranking May.24-Apr.25 ranking

Canada 1 1

United Kin. 2 2

China 11 3

Mexico 4 4

India 3 5

Brazil 5 6

Germany 6 7

Japan 10 8

Italy 7 9

France 8 10
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Amadeus. It’s how travel works better.

Worldwide to United States: Air travel bookings by Lead time
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Source: Navigator360  as of Sunday, 27 April 2025
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Amadeus. It’s how travel works better.

Europe/Canada to United States: Air travel bookings by Lead time
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Amadeus. It’s how travel works better.

Canada to United States: Air travel bookings by Lead time
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Amadeus. It’s how travel works better.

Europe to United States: Air travel bookings by Lead time
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Amadeus. It’s how travel works better.

Worldwide to United States: Exploring the types of travelers
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Source: Navigator360  as of Sunday, 27 April 2025
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Arrival Country 
and City

May.24-Apr.25 
Economy

Growth 
Economy

Growth 
Business

New York 84% -6% 2%

Los Angeles 85% -7% 1%

San Francisco 83% -7% 4%

Chicago 89% -5% 20%

Destinations
May.24-Apr.25 

Economy
Growth 

Economy
Growth 

Business

United States 90% -4% 7%

20

Amadeus. It’s how travel works better.

Worldwide to United States: What is the cabin class distribution ?

Source: Navigator360  as of Sunday, 27 April 2025

Markets
May.24-Apr.25 

Economy
Growth 

Economy
Growth 

Business

United States 93% -4% 17%

Canada 94% -3% -1%

United Kingdom 65% -8% 5%

Mexico 92% -4% 5%

India 75% -7% 3%

Top 5 markets cabin class distribution to United States Worldwide cabin class distribution to United States and top 4 
arrival cities



Hospitality 
Occupancy 
Overview – 
US/ Canada

Amadeus. It’s how travel works.
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United States Hotel Booking Activity
Hotel Demand360®

Demand360® as of 4/23/2025
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Net Hotel Booking Activity
United States

Demand360® as of 4/23/2025

2

0

2

5

2

0

2

4

3,176,652 
3,454,590 
3,485,150 

3,590,507 
3,530,897 

3,457,931 
3,626,904 

3,814,692 
3,723,187 

3,639,642 
3,605,901 

3,854,068 
3,684,377 

3,534,959 
3,447,821 

3,696,077 
3,590,325 

2,926,116 
3,518,732 

3,692,536 
3,462,839 

3,556,355 
3,445,856 

3,555,886 
3,873,445 
3,860,552 

3,807,774 
3,895,381 

4,173,270 
4,014,042 

3,880,765 
3,853,357 

4,089,895 
4,132,992 

 -  500,000  1,000,000  1,500,000  2,000,000  2,500,000  3,000,000  3,500,000  4,000,000  4,500,000

31-Dec-23
07-Jan-24
14-Jan-24
21-Jan-24
28-Jan-24
04-Feb-24
11-Feb-24
18-Feb-24
25-Feb-24
03-Mar-24
10-Mar-24
17-Mar-24
24-Mar-24
31-Mar-24
07-Apr-24
14-Apr-24
21-Apr-24
29-Dec-24
05-Jan-25
12-Jan-25
19-Jan-25
26-Jan-25
02-Feb-25
09-Feb-25
16-Feb-25
23-Feb-25
02-Mar-25
09-Mar-25
16-Mar-25
23-Mar-25
30-Mar-25
06-Apr-25
13-Apr-25
20-Apr-25

Net Reservations 
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United States Occupancy 
On-the-Books occupancy for 2025 is -0.6% points less than STLY

Demand360® as of 4/23/2025
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United States
Mix of Business
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United States
Channel Mix
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Canada Hotel Booking Activity
Hotel Demand360®

Demand360® as of 4/23/2025
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Net Hotel Booking Activity
Canada

Demand360® as of 4/23/2025

190,709 
240,914 
239,754 

250,137 
225,441 

219,901 
237,982 
239,422 

236,332 
241,783 
242,523 

255,822 
232,127 

235,790 
237,087 

244,729 
262,483 

178,732 
249,926 

262,086 
258,275 

243,938 
239,002 

236,666 
264,294 
266,641 

259,907 
267,547 

286,019 
282,003 

284,955 
272,845 

280,437 
307,965 

 -  50,000  100,000  150,000  200,000  250,000  300,000  350,000

31-Dec-23

07-Jan-24

14-Jan-24

21-Jan-24

28-Jan-24

04-Feb-24

11-Feb-24

18-Feb-24

25-Feb-24

03-Mar-24

10-Mar-24

17-Mar-24

24-Mar-24

31-Mar-24

07-Apr-24

14-Apr-24

21-Apr-24

29-Dec-24

05-Jan-25

12-Jan-25

19-Jan-25

26-Jan-25

02-Feb-25

09-Feb-25

16-Feb-25

23-Feb-25

02-Mar-25

09-Mar-25

16-Mar-25

23-Mar-25

30-Mar-25

06-Apr-25

13-Apr-25

20-Apr-25

Net Reservations 
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Canada Occupancy 
On-the-Books occupancy for 2025 is -0.7% points less than STLY

Demand360® as of 4/23/2025

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

J AN FEB MAR APR MAY JUN JU L AUG SEP OCT NOV DEC

2025 2024



CONFIDENTIAL

©
 A

m
a

d
e

u
s 

IT
 G

ro
u

p
 a

n
d

 it
s 

a
ff

ili
a

te
s 

a
n

d
 s

u
b

si
d

ia
ri

e
s

Canada
Mix of Business
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Canada
Channel Mix
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Are you interested in additional free virtual 
training/solution information focused on a 
specific role?

a) Training for Sales
b) Training for Directors of Marketing
c) Training for Revenue Management
d) Training for other roles 
e) Not interested
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Thank you
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